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posal which had as 1ts princlpal purpose the
cementing of diplomatic relatlonships with
foreign nations at the expense of the farmer.
If, ln e trade agreement, diplomatic eon-
stderatlons were allowed to override equitable
conslderation to the farmer, then I feel that
costs should not be borme by our affected
producing industries alone.

It will not be easy to establith & balance
between encouraging free trade and protect-
ing the interests of the farmer,

The problem of feeding the hungry will
also demand other adjustments by the farm-
ers., Not only must we seek to produce
enough graln to prevent meass starvation, we
must also shake off the shackles of tradi-
tions and produce new, more nourishing food
such as soybeans to reduce malnutrition,

Food producers will also be foreed to accept
and accommodate into the agrculture com-
munity the inevitahle farming of the sea.
The impact of marine resource development
on agriculture will be tremendous. The re-
cent development of a high-protein exiract
Irom fish has already met with resistance In
various farm groups. This extract, called
Pish Proteln Concentrate, 15 virtually color-
less and odoriess and 1s used as an additive
to fiour. It can provide all the animal pro-
teln necessary to human diet conventently
and &t minimal cost. ‘The Bureau of Com-
merclal Fisherles has estimated that FPC can
be produced domestically, and at a profit,
to meet minlmum proteln requirements at
an annual cost of 82 per person, As hew
Industries are created to harvest the re-
sources of the sea, food producers will he
faced with many hard questions. What will
be the political eflect of this new arm of
frriculture? How successfully will this tn~
dustry integrate with the larger food-pro-
ducing community. How wil! such products
as FPC aflact the future of traditional foods?

Just as the producer will be forced to face
cumplex challenges in the new Aage of agri-
culture, so will you who are Involved In
marketing and advertising. There wil be
Inany unconventional products that, despite
thelr merlt, will meet the resistance of tra-
dition. It will take great skili and great
patience to earn the acceptance of these
products. This will be particulerly true, uh-
fortunately, among those people wha are the
hungriest. But the patterns and mores of
centuries can be overcome, An outstanding
example of this is & synthetle food called
“Incaparing.” It ls made of malze, sorghum
and cotionseed and has been skillfully pro-

moted and marketed in Central America by

the Quaker Oats Company,

The addition of FPC to flour will likely
meet - with considerable initial resistance.
Even in s oountry as liberal and openminded
an the United States, this product has not
been wholly accepted. The Agency for In-
ternational Development and other organiea-
tions who recognised the tremendous poten-
tial of this product in meeting the needs of
‘protein-hungry nations nevertheless had a
great deal of trouble getting Food and Drug
Administration epproval of this aqditive,
Although PPC met all health and sanitary
standards, FDA ohjected to it on the philo-
sophical grounds thet it was made from
whole fish—scales, entralls and ali. A mem-
ber of the House of Representatives recently
commened: *“They say fish byproduct mea] 15
high in proteln, but so 15 cow manure, so
are chicken feathers and rats, They say it
will be less offensive in odor than dead fish
. . . that means the ‘odor wilj he someéwhere
between the odor of a skunk and g sewage
disposal plant.” I quote this description to
Blve you a taste of the kinds of attitudes
you will face when it comes to marketing this
product.

But If the challenges are grest. so can be
the rewards, Can there be AD¥ greater satis-
iaction than knowing you had plaved a role
in prevenilng the starvation of millions of
people? ‘This is the challenge of the new age

of agriculture, You can answer it in many
WEYS: by helping to awaken the American
Public to the dimensions of the growing
1ood crisls; by making the public aware that
& major key to this crisia is production and
that the key to production is price; by cor-
recting the public’s distorted image of agri-
culture; by interpreting to the producer the
changing nature of his profession and the
demands that will be made on him; and by
taking advantage of the challenges and op-
portunities in the marketing and promoting
of new products,
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