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Gentlemen, 

It is now obvious that the Communists intend to seize our notion by subversion and insurgency. 
Their method for conquest was clearly stated by the Red Chinese Chairman Moo-Tse-Tung when he 
expressed the thought, ''Political power grows out of the barrel of a gun (and) the seizure of power 
by armed force ... is the central task .... " 

Recent clashes in the North, Northeast and Southern sections of our notion between our forces 
and the Communist Terrorists clearly demonstrate the true meaning of the terrorists' plans for seizure 
of our notion by subversion and terrorism. Their goals and methods ore a threat to the peace of our 
notion. These foreign-sponsored terrorists hope to drive a wedge separating the rural population and 
the local authorities by using terror, armed coercion, propaganda, and exploitation of local dissatis­
faction or grievances. By these tactics and by placing fear in the hearts of our people the insurgents 
hope to make the people collaborate with them. Once the insurgents hove successfully coerced the 
people to support them, they bui Id a base of operation among the people, upon whom they depend for 
food, moterio I, intel I igence and sanctuary. Eventually they hope to create on environment among the 
people which will enable them to operate throughout ever-widening areas with relative security. They 
will be able to do this because local authorities con only function at greot·peril or if accompanied by 
great strength. 

This is the challenge that faces our notion. It is our task to remove the conditions which allow 
Communist terrorism and propaganda fo coerce our people. For once the Communists wins the coop­
eration of our people, they hove in fact gained control of them and their villages. You, the psycho­
logical operator, hove the formidable task of establishing strong rapport between our people and our 
government. This is the essence of the countermeasures that we must toke to defeat the terrorists. 
Your efforts wili be prim~rily concentrated in the fields of psychological operations and civic action, 
for the Communists must be defeated in their attempt to gain the hearts of our people. Without the 
people's support, the terrorists, as Chairman Moo admits, "will suffocate and die like fish without 
water." 

You, the psychological operator, hove a challenging and significant task. To accomplish this 
task will require on all-out effort using all the resources at our command. 

~!ote: Efforts will be mode to obtain a letter similar to this and to hove it signed by the highest 
Thai government official possible. 
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THE PSYCHOLOGICAL OPERATOR 

To be a successful psychological operator you must develop certain personal qualities which 
will aid you in the performance of your work. The most important of these are intelligence, compas­
sion, dedication, and the ability to express ideas both verbally and in writing. 

You must possess an appreciation for the intricate functiol') of man's though-t process. You 
should constantly strive to improve your knowledge of people so that you may master the art of in­
fluencing attitudes in such a way that those beinq influenced undergo an unfelt change and as a re­
sult will tend to act in a manner desired by the RTG. 

You, the psychological operator, should possess the patience and willingness to project your 
own personality into the personality of another person in order to understand him better. You should 
practice this art with all people ranging in intelligence from the brilliant to the uneducated, and in 
social status from the elite to the less fortunate. 

In addition, you must know both the theoretical and technical aspects of psychological opera­
tions well enough to convey the principles and techniques to the military commander, government of­
ficials, and selected representatives, particularly at the village level. 

Finally; to fulfill your task as a psychological operator you must be dedicated to your work 
and understand that your mission is to communicate ideas to selected target audiences that will 
bring about the desired change in attitude and wi II result in actions beneficial to the RTG. As a rep­
resentative of the RTG it is your job to sell your government to your target. 
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THE ROLE OF THE ROYAL THAI ARMED FORCES IN COUNTERINSURGENCY 

A primary objective of the Royal Thai Armed Forc1?s, working with the other Royal Thai Govern­
ment Agencies, is to win the support of the population for the Royal Thai Government. The actions 
taken by the Royal Thai Armed Forces and other government agencies in obtaining this objective. 
whether in area of security, welfare or environmental imp~nvement for the people must be publicized 
-by the psychological operators. 

In th~se situations where the Military Forces of our nation come in contact with the people every 
man must constantly keep in mind that every action or lack of action on the part of government per­
sonnel has a psychological impact on the minds of the people. At all levels of command considera­
tion must be given to the psychological implications of contemplated actions. This is not to say that 
necessary military operations will not be undertaken if they will have an adverse impact, it does· 
mean, however, that priar to the operation, bctions must be taken to minimize the adverse effect and 
wherever possible stress the positive aspects of the operation. Psychological operations should be 
conducted before, during and after every operation. This applys not only to combat operations but to 
everything that the military undertakes. Civic Actio'n projects for example can be much more effec­
tive if they are based on a PS YOP S approach to the people and are properly pub Ii c i zed before the 
work starts, at all times during the project and upon its completion. 

In a counterinsurgency situation such as our nation now faces, psychological operations are not 
limited to a few high level staff officers. Every soldier, sailor and airman must at all times remem­
ber that he is, in the minds of the people, a representative of the Royal Thai Government. 
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SECTION I 

INTRODUCTION TO PSYCHOLOGICAL OPERATIONS 

The purpose of this section is to assist personnel working with people in rural areas by explaining 
the techniques and procedures to follow to be successful in the conduct of psychological operations, 
to include civic action, selection and use of media, and other related techniques and procedures. 
Also included are several examples of the successful use of psychological operations. 

The term psychological operations as it applies to our country encompasses those political, mil­
itary, economic, and ideological actions planned and conducted to create in our own people the emo­
lions, attitudes, or behavior favorable to the achievement of our national objectives and national 
development. In this context it i9 concerned with the planned use of propaganda and other psycho­
logical actions having the primary purpose of influencing the opinions, emotions, attitudes and behavior 
of the general population and dissident elements within our population. 
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CONDUCTING PSYOP/CIVIC ACTION 

Your mission as a psychological operator is to inform and educate the people in your area of op­
eration in order to increase their awarene'ss of belonging to a free and independent Thailand. One ofi 
your primary tasks is to supplement other information activities of the Royal Thai Government. You 
must get the desired message to the rural peopl,e of our nation. Usually the most effective method for 
accomplishing this task is by face-to-face Communications. To supplement your face-to-face com­
munications and to produce a more effective and attlOctive PSYOP program, you should integrate 
other PSYOP tools such as the use of movies, radios, tape recorders, magazines, posters, news 
sheets, leaflets and give aways. 

General guidance on themes and appeals to be used will be provided to you by your superiors. 
You must tailor this general guidance to fit the specific target and conditions affecting this target in 
your area of operations. Your success wi II depend upon your analysis of the attitudes, wants and 
needs of your targets and your ability to effectively exploit these factors. In order to obtain success 
you must diligently apply yourself to the task of understanding all aspects of the people in your area 
of operation. In addition, you must develop, within the guidelines provided by your superiors, an at­
tractive and effective PSYOP program that wi II have the desired effect on your audience. This pro­
gram will require the maximum amount of imagination and ingenuity on your part. 

As you know there are several cultural differences within our country. Some are the result of the 
presence of non-Thai people in some areas of the country and others derive from the relative isolation 
of some sections of our nation. I.Jost of these cultural differences will have some bearing on your 
work. The most significant cu lturo I difference t hot you w i 11 have to dee I with is language. Not only 
are there non-Thai speakers in some regions, but there are also many different. Thai dialects through­
out the country. These cultural differences should be kept uppermost in your mind and should become 
a major planning consideration when you are about to embark on an operation in an area where these 
differences exist. 

Upon your arr i va I in your area of operations, you w i 11 have to make considerable effort to add to 
the store of knowledge you gained from prior background reading, orientations and briefings. You 
should make a continual effort to find out mare about the people among whom you will work. For one 
thing, even though the society of the rural area appears quite static, things do change; they may 
change especially as a result of friendly or hostile psychological operations. For that reason, on 
every visit to a village to conduct PSYOP activities you should attempt to gain contact with more 
people in the community in order to gain added insight into the ways that they think and act. In the 
course of these conversations yo1: may pick up information of value to others concerned with your 
area. For instance, you may obtain information about the success or failure of civic action or devel­
opment projects; data on economic development; feed-back on friendly or hostile propaganda; etc. 
Though your primary assignment is not the reporting of information of this type, you will want to con­
vey this important information through the appropriate channels. You will likely find that it is not 
until the villagers have come to know you and trust you that they will readily confide in you regarding 
many of their problems. They will do so because you represent an additional channel to higher gov­
ernmental levels, a channel which they may prefer to use if they· feel that their own local officials are 
unwilling or unable to solve their local problems. The villagers should recognize that this is an im­

portant and desirable facet of your presence in their area . 
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The methods of communication that you will use will probably be a combination of techniques. 
It is recommended that you think of your programs as "packages" which employ various techniques 
in a manner which will arouse interest in what you will be saying. These spoken messages should 
be reinforced by the use of movies, tapes, "local" entertainment and give-aways containing printed 
material and small inexpensive gifts. The nature of the "mix" for these programs cannot be defined 
with precision. The best "mix" is something that you will have to determine after you have acquired 
considerable knowledge and experience about the people of your area. 

The "mix" emphasizes face-to-face communications, and supports it with other indirect tech­
niques. The latter may be novel to the villagers---and this, quite apart from the message---will arouse 
interest. Your program package will include portions which are the core of the message you wish to 
convey to your audience portions used to reinforce the message by other techniques and portions which 
are largely or entirely entertainment. The core of the message will be in the form of a talk by you, 
a government official, or one of your team members. The talk should be short and to the point. Not 
only may your audience become bored and restive if the talk is long; but they may also be eagerly 
awaiting the end of the "commercial" and the beginning of the more entertaining part of the program. 

Finally, your "package" should be a blend of traditional and modern techniques of communi­
cation. Face-to-face communications, including talking to on audience and the traditional oral and 
visual forms of entertainment are techniques your audience knows. They will readily accept the tech­
nique and it will neither thrill, nor appear strange or novel to them. Movies and tape recordings will 
probably be new and novel to most of your audiences. These new techniques will undoubtedly in­
trigue, excite and hold their interest. Remember, the novelty of these techniques may be so exciting 
that some in the audience will fail to get the message. Nevertheless, the use of modern techniques 
as part of the package has a number of advantages. It thr i 11 s the audience. It is an attention getter. 
It makes possible greater diversification of the manner in which a message is presented. And, it ac­
quaints them with modern communication media. Each time you visit that audience, a larger number 
of people will be able to understand what they see and hear through this modern media. You thus will 
be forging new communication links between the government and the villagers. 

The oldest and still the most effective means of persuasion is the exchange conducted between 
two or more people conversing face-to-face. Any conversation, whether it involves you and one other 
person or you using a loudspeaker to address a large audience, is the process of face-to-face com­
munication. 

In this kind of communications., the communicator and his audience must establish a relationship 
as persons. They con watch each other's faces, guoge each other's mood and sincerity. 

At the some time, face-to-face communications is more of a challenge to the communicator than 
the more modern methods of radio and movies. A script for a short radio program can be prepared many 
days in advance, the script redrafted several times, and reviewed by many persons. When engaging 
in face-to-face communications, you are a "live" show. Once you begin, you may be required by au­
dience reaction to edit yourself or cut out segments of your planned remarks. While addressing your 
audience, you must always give the impression of talking freely and sincerely. A speaker who hems 
and haws, who contradicts himself Gr who back tracks, arouses the suspicion and probably the re­
sentment of his audience. 
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For this reason, face-to-face communications require both skill and preparation. The skill in· 
volved will reflect the operator's poise and his ability to thrust at his audience an image of sincer· 
ity. Without careful preparation the ability to appear sincere before your audience will be difficult 
if not impossible. You need not memorize your speech, in fact, this is usually undes·irable. You 
must, however, have carefully prepared your message and have rehearsed it thoroughly so that your 
presentation will be smooth and efficient. In other words, you should have formulated the sequence 
for the presentation of your ideas, facts and themes. You should strive to be brief and concise. You 
should plan your delivery so that you know when to emphasize a point or to instill emotion by raising 
and lowering your voice or by pausing at a critical point. You must plan for the use of gestures or 
other attention-getting devices to dramatize your ta I k. 
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PSYCHOLOGICAL OPERATIONS MEDIA 

Psychological Operations media can be defined as the physical means by which we disseminate 

our message to the target audience. There are many types of media and each has its own inherent 

capabilities and limitations. The psychological operator must consider these capabilities and limi­

tations when he selects the media with which to get nis message to the target audience. In many 

cases he will select a prime medium and supplement this with many other media to increase his total 

coverage of his target. 

In order to determine many of the limitations for a particular medium, a detailed analysis of the 

target must be accomplished. This detailed analysis would include such items as area studies, tar­

get analysis, preparation of the Target Selection Worksheet and the Campaign Control Sheet. Infor­
mation disclosed by this analysis might indicate for example that the target has few, if any, radios 

and therefore this medium would not be effective ir. getting our message to this audience. 

To assist you in selecting the best medium with which to convey your message to the target au­

dience the capabilities and limitation of the standard psychological operations media are listed below: 

F'?adio: Radio is a primary PSYCP medium. It is used more often at the national and provincial 

level, although its use at the local level should not be overlooked. 

Capabilities: 

a. Speed. It is one of the fastest modio available. It is timely and capitalizes on the 

speed with which the latest information may be processed. One of the attractions of radio is the 

feeling of importance it gives on individual who can tell others something they do not know. 

b. Wide Coverage. Radio con provide roveroge of the geographic area in which the tar­

get audience resides. It is the moss med;um tliot can most easily and effectively penetrate national 

boundaries. 

c. fasy to understand. Rodia listening requires little or no effort on the part of the 
audience. Illiteracy does not prevent the listener from forming his own individual image as he lis­
tens to the program. 

d. Versatility. Radio is a versatile medium inthat it is adoptable to news, drama, music 

and other types of programs. The propaganda message can be concealed in the story so that the lis­
tener receives your message without realizing it. 

P.. Familiarity. Listening to radio is a habit where p_ossessi_on of radio receivers is com-
mon. 

f. Emotional Power. The human voice is capable of arousing more emotion than the 
printed word. A listener with aroused emotions tends to lay aside his critical faculties, and his 

suseptabil ity to persuasion i ncre<ises. 
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L ilTUtations: 

a. Jamming. Jamming may prevent the target audience from receiving radio broadcasts. 
Jamming is the transmission by the subversives of a loud annoying signal in the same frequency as 
the radio broadcast. 

b. Lack of Receivers. In some of the remote areas of our country so few receivers are 
available that radio is not an effective medium. 

c. Fleeting Impression. The spoken word does not possess the permanency of written 
media. Repetition must be used to overcome this defect. Care must be taken to prevent the repetition 
from becoming monotonous. 

Television: Television is another mass medium that has great potential in the field of psycho­
logical operations in support of counter insurgency programs. Although television as a medium is 
relatively new in our country. It should be considered for use, especially at the national level. 

Capabilities: 

a. Speed. Like radio, television has the capability of describing events as they occur. 

b. Variety. An imaginative programmer can transmit themes in an endless variety of 
ways. 

c. Double Impact. The target audience is able to see as well as hear the message. 
Psychologically, it puts the viewer in two places at the same time. 

Limitations: 

a. E.xpense. It costs approximately four times as much to establish and operate a tele­
vision studio and transmitter as it does to operate a similar radio broadcasting facility. 

b. Limited Range. Television is a·lineof sightinstrumentand as such its range is much 
less than that of radio. 

c. Power. An outside source of electrical power for the receiver is normally required. 

d. Programming. Highly specialized personnel and equipment are required for program 
production. Although this is also true for radio the requirement for specialized personnel ancf equip­
ment is much greater for television. 

Printed M'ltter: Printed matter used in PSYOP includes leaflets, post,rs, newssheets, news­
papers, magazines, books and novelties. Printed material is very good medium for use at the local 
level. 

Capabilities: 

a. Pictures. Pictures and illustrations may be used to communicate with illiterates or 
semi-illiterates. 
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PRINTED MATTER 
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b. Privacy. Printed material can be read in private. 

c. Permanency. A propaganda message printed on substantial material will be a 
relatively permanent document and can be retained indefinitely or passed on from person to person 
in its original, undistorted form. 

d. Detailed Explanation. Complex material can be treated in depth and length. For 
a well reasoned analysis of the situation, there is no substitute for printed material. 

e. Versatile. Usable items can be overprinted with suitable messages. 

f. Specific. Printed messages can be focused on specific segments of the target 
audience. 

g. Authority. The printed word tends to convey authority. People usually believe 
what they read. 

h. Color and Shape. By using selected colors and shapes that have a favorable 
meaning to our target audience, we can increase the impact and meaning of our printed propaganda. 

Limitations: 

a. Logistical Problem. It takes large quantities of expendable supplies., i.e., paper 
ink, chemicals, etc. to sustain a printing operation. Many times the required supplies are not stocked 
by logistical support units and are very difficult to obtain. In addition, many of these suoolies are 
bulky_ and create a storage problem. 

b. Delivery Problems . Printed matter is often difficult to deliver to target audiences 
due to prohibitive terrain and/or weather conditions. 

c. Illiteracy. A high rate of illiteracy reduces the value of the printed word. How­
ever, this can be overcome by the use of pictures or illustrations. 

d. Less Timely. Printing is a slow process when compared with the speed obtained 
by radio or television broadcasts. 

e. Permanency. The permanency of a printed message requires a high degree of 
consistency to insure that subsequent printed messages do not contradict what has previously been 
printed. 

Motion Pictures: When their employment is feasible, this medium, alcng with television, 
is the most believable of all propaganda media because it visually confirms what is being said. 

Capabi I ities: 

a. Credible. For most people, seeing is believing. Motion pictures share this cap­
ability with te.levision, 

b. Dramatic. Motion pictures, like television, employ dramatic techniques. Themes 
can be indirectly presented in s variety of ways. The viewers tend to identify their personalities 
with those of the actors. 
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e. Illiterates. Motion pictures are more readily comprehended by illiterate audiences. 

Limitations: 

a. Preparation. Much effort and time are required to produce an effective film. 

b. Audience Restriction. There may be restrictions placed on local population that pro­
hibit them from gathering in sufficient number to make a showing worth while. 

c. Power. A source of power must many times be sent along with the motion picture pro­
ectors as fixed power sources are not always available. 

d. Content. The content of the film may not be applicable to the existing situation. F.ilm 
content may become dated and untimely. 

Loudspeakers: Loudspeaker broadcasts can be used to influence a variety of audiences. Loud­
speakers may be man-carried or mounted in vehicles, aircraft and boats. 

Capabi I ities: 

a. Personal. The loudspeaker, on effective medium of face-to-face persuasion, can de-
1 iver a highly personal message when accurate intelligence is available. For example, if a guerrilla 
band hears that members of their group have been captured or defected, individual members may react 
favorably to the loudspeaker message. 

b. Responsive. Loudspeaker operations are flexible and can respond quickly to changing 
s ituotions. 

c. Augment Radio. Loudspeakers can be used to augment radio by establishing a com· 
munity listening station in areas where radios are scarce. 

d. Mobi I ity. Loudspeakers, particularl.y those mounted in aircraft or helicopters, can reach 
targets 1n areas that are practically if'!accessable by any othe.r means of communications. 

Limitations: 

a. Range. The short range of. loudsp~akers I imit their use to local operations. 

b. Inaudible. Weather conditions and terrain can adversely affect the use of loudspeakers. 

c. Vulnerability. Loudspeakers are attractive targets and freque12tly draw enemy fire. 
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TALKING TO THE PEOPLE 

Face-to-face communications is one of the most effective means of getting a psychological op­
erations messoge to o target audience in a counterinsurgency situation. The most important target 
in o counterinsurgency situation is the rural population. Winning the support of the people is the 
goal of both the insurgent and the government. Both are trying to win their target audience so that 
1t will in turn support their goals and aspirations. The side that obtains the willing support of the 
population will in all probability be victorious. It is, therefore, essential that those of us working 
for our government become experts in the use of face-to-face communications. This next section will 
concentrate on the Art of Speaking. It will cover principles and techniques that ore necessary to be 
a good speaker. You, who will be working with the people of our country, must study and master 
these principles and techniques in order to be able to win their support. 

The Art of Speaking: Face-to-face communication, which is based on the art of speaking, is the 
most effective means of expressing the thoughts and actions of man. For yo·u who will come in con­
tact with the people of our country, this method of communication will prove to be the best way to 
transmit the meaning and ideals of our government's national development programs and of its fight 
to suppress communist terrorism. In addition, it i~ extremelyeffective in generating patriotism among 
the people, in exposing the false claims of the communist insurgents and in gaining the support of 
the people. Therefore, face-to-face communications as a means of mobilizing the mosses in support 
of the government, is closely related with our daily struggle which is aimed at protecting the interests 
of our people against tommunist exploitation and enslavement. 

The Voice of the Government Speaks the Truth: A spokesman for the government has the ad­
vantage of being able to speak the truth. His is the voice of the just cause. Our Communist adver­
saries on the other hand do not have this advantage. They must always mask or distort the truth and 
frequently they resort to outright lies in their attempts to gain the support of the people. We who ore 
in a position as spokesmen for government must never go beyond the truth. Also, we should never 
hide the truth unless it be for security reasons. The truths that are available to us can also be called 
"evidence". The truths or "evidence" must be carefully considered and selected for our particular 
target audience. They should be used sparingly as bombardment of our audience with all the "evi­
dence" available will often have a detrimental effect. Insure that the evidence that you select for a 
particular audience is appealing and emotionally significant to them. 

The Voice of the Government is Persuasive: The Communist insurgent hos no just cause, and 
as o result he must deviate from the truth in on attempt to win the support of the people. Frequently 
he is forced to resort to coersion to force the people to obey and carry out his orders. The voice of 
the government, on the other hand, is the voice of justice. You who speak for the government must 
convey your mes sage so that it wi 11 be understood by the peep le and create on ott itude of truth for 
the government. The best way to do this is to use the principal of persuasion. Persuasion is lead­
ing your audience in o favorable direction, or in other words, to move the audience to adopt the at­
titude and action you desire. You must create the feeling that yourviews ore those of your audience. 
Persuasion is the soft sell, subtle, using soft, acceptable words that create o feeling of understand­
ing and togetherness. Persuasion ovoids direct attacks on the attitudes and actions of the audience. 
Jt does not force o decision, but guides the audience to the approach to be used. Persuasive appeals 
ore emotion or emotionally weighted lines of reasoning. It is unlike the principle of argument which 
employs definite and clear cut statements of opposing views with the thought being expressed by 
the speaker that all he soys is right and that everything said by the opposition is wrong. Arguments 
ore persistent, straight forward, specific, often dogmatic and ore usually based on supposed facts 
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ancl clearly defined problems. As a method to win the support of the people, the argument principle 
should be a¥oided as very few win an argument. Generally, the argument principle attach the Dricle 
of the people and will tend to reinforce those beliefs we are trying to chango. 

Another important principle which has been alluded to, but not specifically montionecl la tho 
principle of using an audience-centered approach. This principle supplements the principle of por• 
suasion and must be used in conjunction with it at all times. Basically, It is these techniques that 
we employ to insure the people that the government and we who represent our government are truly 
interested in their problems, hopes and desires and that together we are taking positive actio" to 
solve the problems and to fulfi II the hopes and desires of the people. 

Techniques to be Considered in Persuasion: 

Speaking: To be a successful persuasive speaker you should be able to employ tho techniques 
listed below to assist you in obtaining your objective. Not all of these techniques will be required 
for a specific target, but based on your analysis of the target the ones that are appropriate should be 
obvious. All the techniques will, over a period of time, be useful to you in your work. 

Be Natural. Do Not Imitate Other People: Each person has his own way of speaking according 
to his own temperament: To be persuasive you must be natural when speaking to your audience. To 
insure that you do speak in a natural manner you must avoid copying another person's mannerisms, 
no matter how good this speaker is considered to be. To copy another's mannerisms would preclude 
a natural presentation and would tend to bring embarrassment and ridicule upon you, the speaker. 
This should not prevent Yl''U from using opinions from experienced speakers, but you must develop 
your own talk and use their positions to strengthen your presentation. 

Attitude and Manner of the Speaker: Mastery of your subject and using good speaking techniques 
ore not enough in themselves. Your attitude will either gofterate a good or bad impression. You must 
develop a positive attitude to win the ,sympathy of tho people. A poor or negative attitude will only 
provoke resentment among your audience and cause you to fail. 

Be Friendly and Amiable: To gain an early identification with your audience you should be 
friendly and amiable. You should avoid appearances of dogmatism in words, beliefs or manners. 
Crude words and a harsh manner will only separate yov from your audience. Stress areas of agree~ 
ment with your audience, and keep away from those minor points whore you may have disagreement. 
In other words do not lose sight of yov• goal and become involved in a discussion of petty.differences. 
Use a gentle and lively manner for this will create an intimate atmosphoro botwoon you and the au­
dience. 

Be Modest, Polite and Respectful Towards the People: Modesty and politeness are essential 
characteristics of a good speaker. In your face-to-face communications with the people always be 
reasonable, courteous and consider the other's point of view. Avoid a bragging, patronizing or self. 
righteous attitude. By following this simple rule you will make the people feel you are talking with 
~hem and not to them. Be patient and gentle, but firm· in speaking. Attempt to reach the hearts of tho 
people by going directly to their needs and desires both material and spiritual. Avoid an authorita· 
tive attitude as this will not be a successful way to win the confidence of the people. Avoid use of 
expressions such as "you must," "you have the obligation," "it is very indispensable for you to 
do," as these make people feel the speaker places himself above them and is giving orders to them. 
The people are important, and we must ovoid talking down to them or humiliating them • 
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FACE-TO-FACE COMMUNICATION 
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Be Simple and Concise in Speaking: Avoid complicated, difficult words or expressions. Use 
i~st_ead easy and popular words and phrases common to your audience. Avoid long, ambiguous and 
d1ff1cult sentences the people wi 11 not understand. Use short stories of interest to the audience to 
emphasize your key points. By doing this you will clearly indicate to the people that you understand 
them. Use realistic examples to aid you to explain your subrect. 

Communicate with your Personality: Inject your personality into your subject. Be enthusiastic. 
This will help to convince the people that you are sincere. A pleasing personality will help you to 
be a successful speaker. 

Use Appropriate Manner For Each Story: The point here is to portray in speaking the sentiment 
you are telling about. For example, when speaking of hatred, use a hateful and angry tone. When 
talking about courage and enthusiasm, use encouraging and enthusiastic tones and gestures. However, 
be careful of overdoing this aspect. You are not an actor. Your voice must be o true expression of 
your feeling. 

How to be a Successful Public Speaker: A successful speaker requires careful preparation. You 
must know your subject and your audience. You should never bluff. If points come up with which you 
ore not familiar, ask the audience to explain. This will flatter them and establish rapport. 

Careful Research Work: A detailed study of your subject and your audience is a must to insure a 
successful speech. You must understand the spiritual and material life of the target. You must know 
their grievances and aspirations so your talk will be interesting and meaningful to them. Through 
this careful research you will be able to use examples, comparisons and slogans that ore familiar to 
the people. This should insure that they will be interested in what you have to soy. You wHI also be 
able to start your talk on a point common to both you and the audience. By sharing these common 
characteristics and experiences you have gained the initial attention of the audience. Remember, you 
can persuade only as long as you can communicate by speech, gestures, terminology and viewpoint. 

Attitude: Use words and actions that express your true feelil'gs and respond to the particular 
character of the subject. Always remember, however, that you are a speaker and not on actor. When 
speaking don't store ot one segment of the audience. Instead, continually look around at the whole 
group. If your listeners become disorderly and are not paying attention, keep calm and handle the sit· 
uotion by changing your manner of speech to regain attention. If you realize that your audience has 
heard about all they desire to, cut your talk short and reach your conclusion earlier than planned. 
This is an example of the use of the third principle of good speaking m~thods. That is to use feed­
back to your advantage. In other words develop the ability to sense audience reaction and to adjust 
accordingly. 

Conclusion: 

Face-to-face communications or the art of speaking is the sharpest and most effective tool avail­
able to us who come in contact with the people in a counterinsurgency situation. It is the most ef­
fective way to win their support for the Government and to insure that they do not support the com· 
munist insurgent. 
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OTHER GROUP PERSUASION TECHNIQUES 

There are several techniques and procedures that can be used in conjunction with fac .. to-face 
communications and variations of face-to-face per,uasion methods. Among these are rallies, the use 
of local entertainment and give-aways. To insure that these techniques and procedures are properly 
used as the situation requires, each will be discussed in detail. 

Rallies: When large groups of people are gathered together to be educated, informed or enter­
tained, they are susceptible to manipulation and may be influenced to support a particular cause. 
This technique of getting your message to the people is called the rally. Although the rally permits 
direct contact with your audience, it does not allow for the interaction of the face·to·face communi· 
cation method. Nevertheless, a rally does provide a large audience and allows for public consumption 
and discussion of your message. It is, therefore, a favorable vehicle for exploiting human emotion. 
The fundamentals you should consider when using this medium are careful study and use of local 
idiom, the use of meaningful l symbols, proper staging and timing all combined with the aim of achiev­
ing the desired results in the minds of the target audience. 

As with any form of face-to-face persuasion, the length of the oral portion of your program should 
be held to the minimum time required to make your point to the audience. Remember, you want to in­
form and convince, not to bore. It is impossible to establish an optimum length for your talk, but as a 
general rule, anything worth saying can probably be said in seven minutes or less. This is especially 
true if the message will be reinforced by other techniques during your stay with the people. You can 
accomplish more by repetition than you can with a long drawn out speech. 

There is another aspect of face-to-face communications that deserves mention, although it is not 
an integral part of the rally. During your stay in the village, you will be talking to people and these 
informal conversations with the people will prove to be an important part of your impact on the com· 
munity. The people may remember these individual or small-group conversations with you much longer 
than they will your prepared talk given during the rallies. Your effectiveness as an informal speaker 
will be enhanced if you have gained sufficient understanding of your audience. You must be familiar 
with their hopes, desires and problems so you can talk within their frame of reference. In other words 
discuss their world, not yours. 

Some of the people you talk with will be the "influentiaJs" of the village, the officials, religious 
leaders, teachers and others. They will repeat much of what you tell them after you have left their 
village. Thus, you will have set in motion indirect communications to the village society through 
these "key communicators". Be certain that the ideas that you pass on to these "key communica­
tors" reinforces the basic message that you gave to the villagers. 

Use of Local Forms of Entertainment: Entertainment, particularly the local form, Is a good ve­
hicle to assist you in imparting your message to your audience. The various forms of local entertain­
ment available are familiar to and liked by your audience. The use of these forms of entertainment is 
almost a sure way to gain attention. Use it to your advantage. If you carefully plan your program you 
can interweave your message )Yithin the framework of the local entertainment. 

The use of prominent local place names and local individual names will tend to gain interest and 
involve your audience in the program. Examples of popular local forms of entertainment are: Mohlam, 
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The Sor, The fotiy and the Khow. Al I these forms of entertainment· can be readily used :,y you as a 
part of your psychological operations campaign. By selecting the. form that is best liked by the local 
people you can diversify your program to make it more attractive and entertoining both before and 
after the message portion of your program. In addition, those forms of local entertainment that have 
verbal content can be tailored to impart your primary message or messages to the audience. 

Giveaways: 

Part of the overall program in your planned visit to a village may be the distribution of "give­
aways" to selected members of the v·illoge. Giveaways ore u·seful in that they ore physical tokens 
given by you as a representative of the government. They denote the government's interest in the 
rural people. They ore physical mementos left behind ofter you leave and wi II continue to remind the 
villagers of your visit and the government's interest in ther.1. Many different items con be used as 
giveaways, and your ingenuity will be put to test when you must decide what items are most suitable 
for distribution in your area at any given time . 

. Giveaways can be an important part of a PSYOP campaign. Some giveaways also have a civic 
action aspect. The distribution of radios, tools, fertilizer, or other major item!> do hove a sigriificont 
PSYOP value. However, for your purposes this type of giveaway lies outside your frame of reference. 
If you hove ideas concerning large giveaways, discuss them with appropriate civic action personnel. 

Guidelines to Follow When Using Giveaways. 

1. Giveo.woys must conform to government policies and objectives. For instance, if in your 
area efforts ore being mode by government agencies to.deny subversive elements access to drugs and 
medicines, the distribution of pills and other medicines by you to the half-sick or non-sick would run 
the risk of breaking this government embargo. In addition, o S.Peciol word of caution concerning medi­
cines and drugs is appropriate. They ore often suitable giveaways for persons who ore sick enough 
to need them, but not so sick that only o doctor should prescribe the treatment. Unless you hove un­
usual medical experience be very careful obout assuming the role normally held by medical personnel. 
Give first aid, but do not try to heal. Many times providing transportation to the nearest hospital for 
the sick or injured is the most suitable giveaway service ovoiloble to you. 

2. Giveaways should leove explictt or implicit symbolic meaning that is readily recognized 
by the people. Giveaway pictures of the King have explicit meaning; the villagers keep them and usu· 
elly display them in their homes. An example of an implicit act would be acceptance, for example, 
of cotton seeds, if the government is seeking to hove villagers in the area raise their standard of 
living by diversifying crop production. To enhance the government's prestige, it is a good idea to 
affix a government symbol or slogan to the packoge. The Thai flog is on excellent government sym· 
bol for this purpose. 

3. Giveaways should be useful in an aesthetic or practical sense. Do not give away things 
that are useless or meaningless to the villagers. What you give should be something that will be 
valued by them. A Thai flog hos aesthetic value. A picture of a Buddha has religious value. A good 
luck charm with a picture of a Buddha on one side and an appropriate government slogan on the other 
hos religious and patriotic value to your audience. Seeds, medicines, clothing, small household 
items, f0t instance, have practical value. Your gift should be something your recipient wants, will 
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keep and w i 11 use. Nothing ""OU Id be more counter-productive than to hove the vi I loge street I ittered 
with your giveaways the morning after your departure. 

4. Giveaways should be tokens of appreciation, not bribes. Therefore your giveaways should 
not be expensive. The villager should be mode to feel that what you gave him is o toke.n of your ap­
preciation of the village's hospitality and cooperation during your visit and that the government's 
concern for the villager is demonstrated in the gift. The giveaway must not be the price you paid to 
obtain admittance to the village. The above consi.ierotions should help you to determine what items 
will make appropriate giveaways for your particular audience. An exception to the bribery rule is the 
giving of items as prizes to worthy school children. If during your visit to the village you hold a quiz 
about the government, Thailand, the names of key local, provincial and notional figures and giH• 
prizes to the most deserving students, this witl be in keeping with school practices and will not be 
considered as o bribe. It is normal for school children to receive prizes for good performances. 

5. Be certain your giveaways ore distributed in a fair manner. There ore no explicit rules 
that con be stated, but your analysis of the village and the use of common sense should enable you to 
find the correct solution. Many times giving one item per household may be appropriate. Whatever 
formula you use, be certain it is equitable. You must avoid creating ,esentment on the port of those 

who feel left out or slighted . 
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PSYOP CONSIDERATIONS RELATED TO TYPICAL EVENTS 

This section explains situations that have and wi II continue to involve the Royal Thai Govern­
mer.t in activities that have important psychological potential. Normally, these activities will be of 
such a nature that much plllnning and coordination of psycholo'gical exploitation should be possibl~; 
Careful preparation is the key factor to successful psychological operations in situations of this 
riature. In each example, a typical situation is portrayed and the psychological objective to fit 
each specific situation is defined. Tasks, which are things that must be accomplished in order to 
fulfill the objective, are developed. In addition, themes that are appropriate for exploitation of the 
situation are listed. Also, auxiliary actions, which ore additional things to be accomplished to 
further enhance the overall psychological campaign, are listed. Finally, the considerations that 
are essential for PSYOP planning are developed in detail. All these factors are essential in order 
to develop and successfully conduct a psychological operations campaign. By study of these ty­
pical situations, you who will be developing or implementing similar campaigns will be better able 
to accompany your job. 

NATION BUILDING EFFORT (Civic Action) 

1. Situation. A new primary school building was completed recently in on agricultural village, 
in the Northeast of Thailand. This village has never had o school house. The district was usually 
secure; however, the Communist Terrorists occ.:i!>ionally disturbed the peaceful community and the 
local police suspect that some support is still provided to the terrorists by sympathizers in the area. 
The school house was built by the villager:; while the Royal Thai Government gave the villagers 
money to buy the material. 

2. PSYOP Actions and Considerations in Support of This Project. 

(a) Objectives: 

(1) To reinforce the villagers' belief that the government is truly concerned with their 
welfare. 

(2) To convince those villagers that still support the terrorist that CT activities bring 
nothing but hardships to the villagers. 

(b) Tasks: 

(1) Show the villagers how the new school is directly related to the immediate and 
future objectives of the national development plan. 
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(2) Emphasize the contribution the villagers made toward completion of the school 
project. 

(3) Show that the school was built as a result of a unified effort of the villagers and 
the government and that this unified effort was very beneficial to the villagers. 

(4) Show that the unified effort which resulted in building the new school is similar to 
that effort which can defeat the Communist Terrorist and assure peace for the village. 

(5) Show the contrast between the beneficial side of the government help to build the 
school and the destructive aspect of the CT actions. 

(c) Themes: 

(1) The children who are educated in this school may someday be the leaders of the 
community and the nation. 

(2) The government helps the villagers who are willing to do their share in community 
type projects. 

(3) Cooperation and unity of effort between the government and the people can accom­
plish tasks that would be impossible for an individual or a small community to do on its own. 

(4) The benefits of education are now a.vai I able because of joint efforts and sacrifices. 

(5) The government helped you to have a school while the CT take your money and 
food. 

(6) By sincere cooperation you have given your children an opportunity to have a good 
future. 

(7) Determination and singleness of purpose have produced a new village school. This 
same kind of determination by the villagers and their government wi II destroy the Communist Ter­
rorists. 

(d) Possible Auxillary Actions: 

(1) Prior to the completion of the school publicize the approaching event. 

(2) Insure that the local police and military participate in the event. 

(3) A village celebration upon completion of the school is a must. Attendance should 
include local, district and provincial officials. 
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(4) Special certificates should be provided to all who participated in the project . 

(5) Publicize the project in all local media. 

(6) Airborne loudspeaker broadcasts must be conducted to stimulate the populace 
in the community and surrounding area prior to completion ceremony. 

(7) Issue invitations and provide mi I itary transportation to leaders and represen­
tatives from surrounding communities to attend "open-house" type events in connection with comple­
tion ceremony. 

(e) Considerations: 

(1) Careful advance planning, phasing and exploitation of this situation should be 
possible. Advance preparation of appropriate materials should be feasible. Low key PSYOP should 
be initiated early or prior to beginning the school building project and can achieve effective results 
for a reasonable period after completion of the project. 

(2) Face-to-face persuasion efforts wi II be most essential in early stages of the 
project in order to stimulate as much widespread public participation as pos-sible. 

(3) Care must be exercised throughout the project to insure proper balance of the 
psychological effort. Overselling of the project or a too blatant or long winded exploitation may re­
sult in lessening of the total favorable effect. 

(4) Along with this, a technique used by the Philippine Government during the Huk 
rebellion might be effective. When the government has the material to build the school, the idea of 
building a school is planted with the local populace by means of covert agents. When finally, the 
village requests the school, the government moves in immediately with the materials. The people 
are impressed with the speed of the government's reaction. 

(5) Show that unity of effort from local to national level 1s of maximum benefit to 
the citizens. 

(6) Show that the team effort associated with school building construction is simi­
lar to that effort which can defeat the CT and bring peace. 

(7) Contrast the positive nature of government-associated school building projects 
with the negative nature of CT actions . 

28 



HOLIDAYS AND RELIGIOUS ACTIVITIES 

l. General. Our country has many holidays, many of which are religious in nature. Some are 
old and based on traditional legends or national heroes. Some are new commemorating events that 
have shaped recent national history. But whatever the holiday or religious activity, old or new, they 
all possess one similarity. They are events which in some way hove special meaning for a large 
segment of the people. They are times when many hearts and minds contain the some thoughts and 
fee-lings and in a large sense, whether it is recognized or not, ore temporarily united. Every oppor­
tunity should be taken to exploit the moods and the feelings generated during these holidays. They 
should be exploited in such a manner as to make the people aware of and appreciate their common 
heritage. 

2. PSYOP/CA Actions and Considerations: 

a. Objective: To sustain a feeling of unity and solidarity among the government and the 
peoples. 

b. Tasks: 

(l) Make the people aware of their common heritage. 

(2) Inform the people how the Thai have maintained peace inthe post and present times. 

(3) Make the people aware of the RTG role in maintaining peace. 

(4) Educate the people concerning the advantages of a stable government. 

c. Themes: The applicable themes are numerous and varied depending· upon the specific 
occasion. They must be geared to fit the event but tailored to foster the idea of common heritage, 
interests and hopes for the future. 

(l) The RTG represents the answer to peace and prosperity. 

(2) Thailand has a proud past and a promising future. 

(3) The CT should lay down their arms and rejoin their fomi I ies in peace. 

d. Auxiliary Actions: Whenever situations permit, RTG officials should use these events 
to address and meet the public. 

INTERNATIONAL EVENTS 

1. lnthe realm of international events there will be occasional happenings of such psychological 
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ROYAL THAI NAVY VESSELS 

AND MEN IN REPUBLIC OF VIETNAM 
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maanitude as to generate a need for PSYOP action. The level at which such action should be ini· 
itiatecl will depend upon the nature of the event but normally it will be exploited at the national level. 
Such action wrll then set the tone for whatever actions are initiated at lower levels. The nature of 
the audiences with whom you will be concerned will largely determine whethet or not a specific inter­
national eveiit should be exploited locally. 

2. Situatton: The Royal Thai Government announces that it will send two Royal Thai Navy 
ships to South Vietnam to assist that government in its struggle against CommunisT Insurgency. 

3. PSYOP/CA Actions and Considerations: 

a. Objectives: 

(1) To convince the people in all areas that the Royal Thai government, by giving 
support to friendly Asian alfies, is genuinely striving to help the people. 

(2) To show insurgents in Thailand that the government will fight insurgency even 
in other areas of SEA. 

(3} To show that to any ally, aid validates government's democratic, benevolent, 
and viable character. 

b. Tasks: 

(1) Show on d personal basis how foreign assistance being provided to RVN is 
h.tlping to defeat the insurgency in SEA and how this is related to security of Thai people. 

(2) Emphasize overwhelming support b•ing provided to people in Vietnam by other 
free nations of the world, particularly Asain nations. 

(3) Contrast massive overt free world support to RVN with rieager nnd overt sup­
port being provided to VC by Hanoi and Peking aggrdssors. 

c. Themes: 

(1) Free Asian nations cooperate to defeat communists. 

(2) Thai support to RVN prove determination of free Asians to resist and defeat 
communism. 

(3) Thai sailors leave their homes and families to help their neighbors during their 
time of need. 

(4) Many nations like Thailand are helping the people of Vietnam while the CT and 
their foreign masters do nothing but destroy-

(5) GVN is a stable democracy; therefore other democratic nations hasten to its aid. 

d. Auxiliary Actions: 
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• (1) Establish displays portraying successful Thai action against communist sub-
versives in Thai land. 

(2) Conduct a special educational and informational effort to familiarize local pop­
ulace about similarities between Thailand and Vietnamese problems. 

(3) Obtain continuing low key coverage in existing local media. 

(4) Civilian and military officials extend best wishes at carefully planned and pub­
licized departure ceremonies. 

e. Considerations: 

(1) Considerable national level exploitation could be expected in a situation like 
this. Such national level emphasis may not be apparent at local levels, and may or may not satisfy 
the need for locally initiated psychological actions. If apparent, the appeal will probably be of such 
a general nature that it will have relatively minimal potential psychological impact. 

(2) In developing materials and planning actions for this type of situation, insure 
that proper balance exists between the effort directed toward the pro-government elements of the pop­
ulation and that effort directed toward the CT and its active and passive supporters. Since the same 
message will not be effective against both target audiences, messages must be tailored to meet the 
prevailing attitudes and conditions of the specific target. 

NATURAL DISASTERS 

1. Natural disasters are fertile grounds for psychological operations when successful gov­
ernmental relief actions have been undertaken. The concern of the government for the welfare of the 
people can be even more keenlydemonstroted when there exists genuine lack of concern for the people 
by the Communist Terrorists. No opportunity should be lost to demonstrate the unity of effort on the 
part of the people and their government. Dissatisfaction and disenchantment with the CT and their 
supporters should be exploited. The following situation pertains only to one kind of natural disaster, 
a flood. With slight modifications the some psychological approach con be token with other natural 
disasters, such as earthquakes, storms, fires, epidemics or drought. 

2. Situation: A severe flood occurred in the northeast portion of Thailand. The devastated 
area is rural but includes several population areas. Although injuries and deaths were extremely light, 
property damage was high. Canal networks have been disrupted and homes hove been heavily dama. 
ged. Rice field dikes have been ruptured and roadways and bridges have been damaged extensively. 
CT elements have sporadically tried to interfere with the relief efforts in the area. 
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3. PSYOP Considerations: 

a. Objectives: 

(1) To bring about an appreciation on the part of the populace for government 
assistance being rendered. 

toted area. 

culties. 

(2) To increase confidence in the government and improve the government's image. 

(3) To induce disaffection among CT and supporters. 

b. Tasks: 

(1) Show all aspects of government help being provided to people in the devas-

(2) Play up self-help with government assistance. 

(3) Show lack of CT help to people in time of need. 

(4) Publicize CT interference. 

c. Themes: 

(1) Our government helps us to rebuild our lives. 

(2) Our countrymen from undamaged areas help us to overcome our present diffi-

(3) The RT A provide manpower and equipment to help the people in their fight to 
rebuild their lives. 

(4) By working together in cooperative efforts much more can be accomplish than 
if each individual works alone. 

(5) The CT do not help the people in their time of disaster. 

d. Auxiliary Actions: 

(1) Governmental officials throughout the area visit people offering condolences 
and demonstrating sincere government concern for people's plight. 

(2) Work with responsible officials in improving and publicizing population and 
resources control measures. 
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(3) Military units •ntat•d in maximum projects with civilians to clean up damage 
and male• all repairs possible with materials at hand. Special tlttention is given school houses, hos­
pitals, com111unity transportation and communication facilities. 

(4) Maximum publicity to show people government assistance beint rendered 

(S) Initiate special wall newspaper or information sh .. t explain the complete re­
habilitation effort. 

(6) Search out and publicize instances of minority groups worlcing together harmo­
niously to rebuild. 

<n Prepare and deliver special messages aimed at active CT. Invite misled mem­
bers to return to their homes to help their families in their hour of need. Deliver by leaflets or air­
borne loudspealcers in lcnown or suspected CT support areas. 

(8) Give credit to civil organizations such as youth and church groups for their 
aid to the disaster victims. Emphasize that the spirit of unity between people from all parts of Thai­
land in tiines of disaster is indicative of the national cohesiveness necessary to restore peace to the 
country. 

•· Considerations: 

(1) Initially, there will be intense and rapid need for information to reassure the 
people of the stricken area. After rescue operations are underway, desired psychological themes con 
then be exploited. 

(2) A positive psychological advantage can be achieved and should be sought in 
areas not directly affected by the disaster. Such an advantage will result from proper portrayal of the 
gover""'9nt effort to help their unfortunate countryinen. 

l 
' t 
~ 

i 
i 
I 
~ 

\ 
f 
l 
! 
i 



MEDICAL CIVIC ACTION 

1. Situation: A newly-trained and equipped Thai mobile medical unit manned by civilians 
has been assigned to a southern province. The province is cons.idered to be under government con­
trol; however, CT attacks and terrorist activities occasionally occur. Active and passive CT sup­
porters are scattered throughout the province. 

2. PSYWAR/CA Actions and Considerations: 

a. Objectives: 

(1) To strengthen people/government unity. 

(2) To eliminate active and passive support being given the CT in the atea. 

b. Tasks: 

(1) Show medical team acti~ities as one of many sincere government efforts to 
help improve the lives of the people. 

(2) Contrast constructive government activities with destructive CT acts. 

(3) Show specific lifesaving and health improvement actions of team. 

c. Themes: 

(1) The new medical team is one more proof of your government's desite to help 
the people have a better lite. 

(2) The medical team will help eliminate suffering. 

people. 
(3) RTG helps the people while the foreign-controlled CT cause sufferir19 by the 

(4) The life of the people will be further improved when the CT have been com­
pletely destroyed and peace returns to the countryside. 

d. Auxiliary Actions. 

medical unit. 
(1) Local and province officials make perodic appearances at sites of the mobile 

(2) Publicize by all available 11MtOns personal testimonies showing how medi~al 
unit operations have helptd the people. 
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(3) Malce special efforts to provide medical team services to any local victims of 
CT terror or actions resulting in injuries. 

(4) Direct apecial messages to CT to inform potential defectors of government 
efforts to help their fellow countrymen be means of medical teams. 

(5) Take advantage of large crowds attracted by medical team presence to tell 
the pro-government story. 

e. Considerations: 

(1) Psychological effort associated with t~is situation must be vigorous but not 
glaring. 

(2) Word-of-mouth communication can be expected to provide substantial pub­
licity of this type of favorable-received government action. The operator should capitalize on this. 

(3) The advance schedule of the planned medical team visits should be closely 
adhered to. 

(4) The team must be organized to distribute medicine in an orderly, efficient 
manner and the crowds ""'st be properly managed to prevent incidents in which control might be lost 
in distributing the medicine. By crranging for security with the villoge or hamlet chief, unfavorable 
incidents which might result in the harmful misuse of medicine can be avoided. 
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MILITARY ATTACK ON CT BASE AREAS 

1. Situation: Acting upon information provided by isolated villagers in a relatively remQte 
portion of a northeast pro~ince, police forces launched a highly successful operation against· a well 
concealed CT Base area. CT food stocks and several weapons were seized. Also a sizeable quan­
tity of medicines was cfistovered and ten prisoners were captured. The population in the area is very 
sparse. Those who live there are CT supporters either by choice or necessity. 

2. PSYOP Considerations: 

a. Objectives: 

(1) To destroy the morale of CT fighting forces and supporters. 

(2) To develop consciousness of and confidence in government forces on the part 
of local inhabitants. 

b. Tasks: 

(1) Show the hopelessness of CT situation due to continuous loss of men, equip­
ment and food to government forces. 

(2) Portray government forces and personnel as the rea I friends and defenders of 

the people. 

(3) Inform the people of government efforts to help them improve their lives. 

(4) Show CT actions which have been cuntrary to the best interests of the peo-
pie. 

c. Themes: 

(1) The CT must hide like wild animals. Their families can never know peace, 
prosperity and companionship. 

(2) The people and their government ore determined to continue the fight to de­
stroy the CT so that peace can return to their village. 

(3) The government helps the people while the CT try to harm the people. 

(4) Why do the CT rob the people if they ore trying to help improve the I ife of the 
people? 
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(5) Those brave young CT's who have been misled by foreign Communists should 
give themselves up before it is tqo late. If not, they may die and never see their families again. 

(6) Destruction of CT base proves that CT are unable to protect themselves. 

d. Auxiliary Actions: 

(1) Show the people all evidence of their serious CT defeat. 

(2) Military units exert special efforts to conduct limited civic action as time is 
available. Medical teams wi II provide means of making rapid and benefical impact on people. 

(3) Information teams carry the government story throughout area. 

e. Considerations: 

PSYOP operators at all levels must ensure that their audiences have been in­
formed of this government victory. Defeat of a CT base justifies a large-scale campaign. Enlist aid 
of higher headquarters and USIS as early as possible. 
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CAPTURED CT 

1. Situation: A government operation has been successfully completed. Government forces 
captured several CT wh were interrogated by members of the capturing unit to gain immediate tac­
tical intelligence. Subs quently they were turned over to higher authorities. 

2. PSYOP/C Actions and Considerations: 

core members. 

of the CT. 

a. Objectlives: 

(1) io expose the true nature of the CT to the civilian population. 

(2) f o induce disaffection among CT and supporters. 

(3) 1 o bui Id confidence between government forces and the people. 
I 

(4) io determine CT vulnerabilities by interrogation. 

i 

b. Tasks!: 
i 

(1) ~ublicize government successes and CT defeats. 
I 

(2) Crnv;nce non-p•ofeu;onal CT •upporte" thot they have been m;•led 

(3) P~rsuade captured CT to appeal to other CT in the area to surrender. 

(4) P~blicize government strength and CT weaknesses. 

c. Theme~: 
(l) c~ were captured by government forces which are growing stronger. 

'1 

(2) T e government is determined to protect the people. 

(3) C ptured CT are treated fairly and humanely by government forces. 

(4) T e CT will be defeated. They are not wanted by the people. 

(5) G vetnment forces are better equipped· and better trained than CT. 

by hard-

(6) C operation between the people and government forces will result in defeat 
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d. Auxiliary Actions: 

(1) Captured CT should be carefully interrogated for PSYOP intelligence. The 
idea here is to "get inside his skin", to find not only what he thinks and feels but why. 

(2) If captured CT are willing to cooperate they may be used to broadcast loud­
speaker appeals to fellow CT using various themes such as "come home to your families," dupped 
by cadre," "good government treatment" and "rewards for returning to government". Where possi­
ble, the appeals should take the form of "self-criticism" as practiced by communists. 

(3) Cooperative CT may be used to make public talks to the people denouncing 
the CT and showing what their real objectives are. 

(4) Have local officials praise troops and leaders for successful actions. 

e. Considerations: 

All successful military operations must be agressively exploited, locally. In 
this type situation where CT have been captured, the favorable psycho logica I impact is consider­
able, if properly executed. 
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NON-COMBATANT CASUAL TIES 

l. Situation: In a northeastern province the CT attempted to raid a rice storage ware­
house in one of the larger district towns during daylight hours. Their tactics involved forcing peas­
ants to act as demonstra ors s c that CT who were mixed with them, could get close enough to the 
warehouse for a successf~I assault. The ruse was discovered and in the resultant exchange of fire 
between security forces +nd the CT a number of innocent peasants were killed and wounded along 
with several of the CT. ! 

I 

2. PSYOP /CAI Actions and Considerations: 

people. 

to the families 

! 

a. Objedives: 

I 

(1) T f reveal the true nature of the CT to the people. 

(2) Tt induce disaffection among CT and supporters. 

I 

(3) Tt build a favorable go_vernment image in the minds of the people. 

b. Tasks:! 
I 

(l) Ptsh for earliest possible indemnification to families of innocent causalities. 

(2) S~ow CT action as being completely without any regard for welfare of the 
I 

(3) Rtview CT brutality toward the people. 

(4) S licit return to the government of those who have been misled by CT lies. 

(5) Erplain why government forces had to take the action they did. 

(6) Drmonstrate concern for victims by providing immediate medical treatment. 

c. Themes[ 

(l) T~e CT sacrifice innocent lives to gain their own selfish ends. 

(2) TJe government standi; by the innocent CT victims and p~ys indemnification 
concerned[ without delay. 

(3) T~e CT has no real concern for the welfare of the people. 

(4) Tlhe CT are band its and robbers. 
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d. Auxiliary Actions: 

(l) Local military provide immediate medical aid. 

(2) Local and province officials visit survivors, extend condolences and reas­
sure those due compensation. 

(3) Conduct special airborne loudspeaker appeals and leaflet drops in suspected 
VC hiding areas. Ploy up the cowardice of hiding among innocent people. 

e. Conderotions: 

Speed will be the most essential element of this psychological effort in order to 
exploit the emotional aspects and prevent misinformation. 
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PROPAGANDA 

l. Situation: In a village of approximately fifteen hundred people located near a provin­
cial capital in the North ast, a large number of "Liberation Front" leaflets and several banners with 
anti/US slogans were discovered along the main road early one morning. The themes were varied 
but included, "Down wit the US- Thai clique," "The Thai People will always resist U.S. Imperi­
alism," and "Rise up A ainst the American Invaders." The area is considered to be pacified and 
under firm government ontrol. 

2. PSYOP/A tions and Considerations: 

a. Objec ive: 

To m nimize susceptibility of the populace to CT propaganda of all types. 

b. Tasks: 

(1) how "half-truths" and "falsehoods" contained in the CT propaganda by 
publicizing RTG actions which have enhanced or will contribute to the welfare of the population. 

(2) people other specific techniques used by CT to spread their false 
or misleading 

c. Them1: 

(1) re CT fear the truth and invent complete falsehoods to confuse and mis-
leadthe people. 

(2) T propaganda is used to hide the real aim of the CT which is to dominate 
the people of Thailand f r their Hanoi and Chinese masters. 

\3) T lies ore sometimes very cleverly disseminated by those who hove been 
misled by them. 

deceived by it. 
(4) T propaganda is harmless when we understand it and are careful not to be 

(5) o not believe rumors which are often started by CT. 

d. Auxi Ii ry Actions: 

(1) S lect any aspect of the distributed propaganda materials which con be 
unquestionably refuted or is known to be false by the local people and emphasize this aspect as prov­
ing the complete falsen ss of the materials. 

44 



(2) Set up displays of those materials which can be most convincingly coun­
tered. Show how CT propaganda is either completely false or at best only partially true and there­
fore deceptive. 

e. Considerations: 

(1) A delicate balance must be achieved in this situation. The CT propaganda 
materials should not be the basis of a large psychological effort but neither should they be com­
pletely ignored. 

(2) In any effort generated as a result of this incident, care must be exercised 
to avoid any suggestion of a "countering tone". A continual low key effort on this matter should be 
preferable to a one-time, strong effort. 

(3) Contact USIS for guidance in the area of bolstering the US image. This is 
a responsibility of USIS, not of our Thai PSYOP agencies. 

(4) District mobile information teams or PSYOP teams can make face-to-face 
contact with the people to find out the effects of the enemy propaganda. At the same time they can 
answer questions about the government's position and point out obvious fallacies of the enemy's 
position. 
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CT CIVIC ACTION 

l. Situation: In a small rural village in on area under complete CT control the CT have 
built a village school h se and hove established a mandatory attendance program to eliminate i 1-
literocy. The program i known and talked about by the people throughout the CT controlled par:.. 
tions of the province. M ny of the people in the ad jocent government control led areas ore aware of 
this CT civic action eff rt. 

2. and Cons iderotions: 

a. 

To minimize publicity favorable to the CT civic action project. 

b. Tasks 

(l) o inform the people of true nature of CT and to explain the fact that they 
destroy more schools tho they bui Id. 

(2) schools ore used to dominate the minds of the people rather 
than to educate them. 

(3) ~eview and publicize oil local 
improve education systeJ or facilities. 

c. Themis: 

achievements by Royal Thai Government to 

I 

(1) very action of the CT is port of Peiking's plan to dominate the people of 
Thailand so that the Re Chinese con get rice for their own people. 

(2) CT school is another way to force CT lies and propaganda on the people. 

(3) T brutality and terrorism against the people prove they do not really care 
about the people's welfo e. 

(4) It the CT are really interested in education why do they kill school teachers 
and burn schools? 

(5) hot will become of children who learn only the lies or half truths taught 
by CT? 

(l) ek and pub Ii c i ze statements from former CT that reflect disenchantment 
with the CT cause. 
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(2) Set up di splays showing government efforts to improve educationa I oppor­
tunities for the people and compare the government efforts to the CT efforts. 

e. Considerations: 

This type CT activity will be confined to areas that are under complete CT con­
trol. The nature of the psychological effort will be dependent upon whether we are addressing the 
people living under CT domination or those living under government control. 
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FOOD COLLECTION 

1. Situation: Persistent indications revealed that three vi II ages in an agr i cu ltura I area 
near a district town in t e Northeast have been periodically forced to donate rice and salt to CT 
food collectors. Threat and isolated terrorist acts have apparently contribut.ed to CT success in 
food collection efforts. he general area is considered to be under government control; however, a 
number of the local peop e are believed to support the CT at least passively. 

2. PSYOP/Ac ions and Considerations: 

a. Objective: 

To in,ensify the people's desire to support their government. 

b. Tasks 

(l) ontrast constructive government acts locally with destructive CT actions 
on a personalized basis. 

(2) S ow the people that CT food collection efforts should be resisted. 

c. Themer= 

(l) Flood for the CT enables them to continue their destructive acts ago inst the 
people. 

(2) dT food collection efforts can be successfully resisted if the people join 
together and support the i government. 

(3) our neighbors and your government will help resist CT attempts to steal 
food. 

(4) he results of your hard work should not be taken from you. 

(5) he CT attempt to exploit the farmers. 

(6) T action in forcing donations shows they lack voluntary support. 
I 

CT 

d. Auxil1· ry Actions: 

(l) range visits and public testimonials by persons from other areas where 
food collection have een successfully resisted. 

(2) Arrange visits and talks by ralliers who can tell why they no longer support 

I 
the CT. 
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(3) Publicize information concerning the reporting of CT food collection efforts 
and provide for rapid reaction to reports so they can be captured. 

(4) Have local officials travel throughout the area and talk to people for the 
purpose of reassuring them of the ways that authorities will help the people to resist CT intimi­
dation. 

· e. Considerations: 

(1) The psychological effort to solve this situation will require, as will most 
others, a relatively long-term effort. Maximum exploitation of incidents showing successful resis­
tance should be made. A continual and aggressive effort will be essential to bring about any ap­
preciable degree of success. 

(2) The security of those who inform on the CT food collectors must be insured. 

(3) Intelligence must be gathered about people who voluntarily provide food to 
the CT so that they can be caught and punished and their penalty publicized. 
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RECRUITING 

1. Situation: In a rural village in Northeast Thailand of approximately four hundred per­
sons reports have been r ceived by Thai authorities that seven youths from sixteen to twenty-one 
years of age are believed to have been recruited by the CT during the past three months. The village 
is located on the fringe f what is considered to be government controlled territory; however, gov­
ernment clashes with C units do occasionally occur in the area and a considerable number of the 
local inhabitants are be ieved to be at least passive CT supporters. 

2. PSYOP/A tions and Considerations: 

a. Objec ives: 

(1) o persuade potential CT recruits that they should not join or support the 

CT. 

(2) o develop dissatisfaction toward the CT by their supporters in the area. 

(3) o strengthen people's support of their government. 

government 

b. Taskf. 

(1) ontrast destructive actions of the CT with the constructive actions 
in their effo ts to restore peace. 

of the 

(2) how the difficult life and hopeless situation of the foreign-controlled CT. 

(3) youth of the area can best help their families and their country 

by remaining loyal to 

(4) ell why others have quit the CT after finding out their true character. 

c. The 

(1) ther patriotic Thai youth have been misled by the CT but upon discovering 
their mistake have retuned to their families. 

I 

(2) rhe CT fear the RTG soldiers who are the real defenders of the people. 

(3) ~T agents make many promises which they do not keep. 

(4) ~.any brave Thai men who joined the CT movement have discovered the true 

CT character and they ave returned to their families to help protect them from the CT. 

I 

! 
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(5) Your government needs the help of all patriotic Thai in order to destroy 
the CT and restore peace to the vi I I age. 

(6) CT recruits are expendables who live under constant danger and privation. 

d. Auxiliary Actions: 

(l) Let ralliers give talks and hold meetings with youth of the village. 

(2) Have RTA recruiting experts visit village and make enlistment appeals to 
youth and parents. Emphasize that service with RTA is better than interminable subjugation in the 
ranks of the CT. 

(3) Publicize and periodically recapitulate CT atrocities which directly affect 
the people. Be careful not to instill fear into the pP.ople or the CT actions will only be reinforced. 

(4) Teachers should be encouraged to extol the advantages of Democracy over 
Communism and the CT way of life, so that students will have a sense of responsibility toward 
their country and will want to support it rather than join the ranks of the CT. Teachers should stress 
Nationalism and praise the deeds of local and national heres. 

e. Considerations: 

Face-to-face persuasive psychological efforts by those who have experienced 
disillusionment by the CT will have the greatest potential effectiveness. Such efforts should also 
be addressed directly to the CT by means of airborne loudspeaker appeals and periodic special 
leaflets. 
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TAX COLLECTION 

1. Situation: In a predominantly rural district in a Southern Province, government offi­
cials estimate that the T tax collection efforts during the past six months have netted an average 
of approximately ten ba t per man, woman and child. No intelligence on the subject is forthcoming 
from the people inasmu h as terrorist incidents, which are believed related to CT tax collection 
efforts, occur occasion lly throughout the area. 

2. PSYOP/ ctions and Considerations: 

a. Objeqtives: 

. (l) Ir o increase efforts to prevent CT from collecting taxes from people in area. 
I 

(2) To expose the tr1.Je nature of CT objectives and induce disaffection among 
the CT and s..,pporter . 

b. Task : 

(l) Publicize CT terrorist acts. 

(2) onvince people that by refusing to pay taxes and reporting all such de-
mands to government au horities they can protect themselves from CT threats. 

c. s: 

(l) axes paid to RTG are used for useful projects such as medical assistance, 
building schools, securi y, indemnification, and aid during natural disasters. Taxes paid to the CT 
are used to support the r leaders and their terroristic actions while the people suffer and gain no 
benefits. 

demands may be 

(2) ry refusing to pay taxes to the CT you will help bring about a peaceful life. 

(3) eport all CT tax demands to RTG authorities so that those making such 
ed. 

(4) y joining together for protection, the people can resist CT tax collections. 

d. Auxil ary Actions: 

(1) ~ive maximum security to those reporting CT tax demands so that those in­
formers can feel secur~ in reporting information to government authorities. Information must be 
quickly channeled to th1 right agencies so that CT tax collectors can be captured. 

! 

52 



(2) Publicize testimonials of any persons who have successfully resisted CT 
intimidation. 

(3) Publicize instances wherein CT tax collector agents have been captured 
through cooperation of people. 

e. Considerations: 

Security of those people who do inform on the CT tax collectors must be insured. 
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AMBUSH 

l. Situation: six-vehicle RTA conyoy carrying rations and military supplies was am-
bushed three miles from a district town in a southern province. The convoy was escorted by 21 RT A 
soldiers, three of whom ere killed ond four wounded. RTA forces lost one individual weapon, one 
jeep was destroyed, and he othE::r vehicles were damaged. CT casualties were unknown. 

2. PSYOP/Ac ions and Considerations: 

a. Object ve: 

i 

b. 

are helping to 

c. 

the government. 

To se~ure more active support of the people for government forces. 
I 

Tasks:I 

(1) S~ow the people that the ambush has hurt them personally. 

(2) Ctnvince the people that by helping their government to defeat the CT they 
speed t e return of peace to the countryside. 

Theme : 

(1) W ile government forces strive to protect the people, the CTtries to destroy 

(2) f ery man, woman, and child can help defeat the CT by reporting informa­
tion pertaining to them t government authorities. 

(3) T xes buy equipment for the government to provide security for you. When 
the CT de.stroys governm nt property, they are destroying the people's property. 

(4) Like these soldiers, your sons and relatives in the military service are 
willing to die to provide ecurity for the people of Thailand. You must do your part to assist them 
in the fight against comm nist domination. 

d. Auxility Actions: 

(1) Ptblicize on a "personalized" basis the actions of convoy defenders and 
decorate those indiv.idualr who performed acts of heroism and bravery. 

(2) AJrange for local civilian offici<Jls to praise the military defensive action. 

(3) I sure that accounts of action are as favorable as possible. If necessary in 
order to combat rumors a d misinformation, publish brief fact sheet embodying the essential facts 
and incorporating approp iate themes. 

! 

! 
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(4) Provide complete coverage of government assistance (i.e. indemnification) 
to dependents of casualties with a view towards improving the government image. 

populace. 
(5) Capitalize on any close associations of individual soldiers with the local 

(6) Military and civilian officials of the district and province should visit the 
survivors of the deceased soldiers to offer condolences and provide necessary assistance. 

e. Considerations: 

(1) In all matters associated with this situation strive for a positive approach. 
Emphasize that the CT ambush caused death and injury to your countrymen and deprived women and 
children of the support of their husbands and fathers. 

(2} Do not assume that word of mouth will necessarily carry a complete and 
favorable version of the action to local residents. 
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SABOTAGE 

l. Situation: The CT mined a rood and a bridge near a district town in a predominately 
agricultural province of northeast Thailand. One mine was detonated by a civilian bus and resulted 
in two deaths and three injuries. The bridge was not damaged since the mines attached were dis­
covered and removed. 

as being 

porters 

2. PSYOP/Aftions and Considerations: 

a. Obje+ives: 

(1) ~1· o obtain support of the people for their government by identifying CT acts 
contrary to the best interests of the people. 

(2) ~ o induce or intensify di soffection and di ssoti sfoction among CT and sup­
in the area. 

1 

I 

b. Task~: 
I 

(l) ~how the economic disadvantages suffered by the people when the roods ore 
closed. 1 

I 

(2) ~mphosize the indiscriminate nature of CT acts such as killing innocent 
civilians on a bus. I 

! 

(3) ~ecopitulote CT acts which show the CT as the true enemy of the people. 
I 
I 

c. Them~s: 

(l) ihe CT indiscriminately kill innocent civilians. 

(2) then the CT ore eliminated, peace will return to your families. 

(3) elp yourself by reporting information about the CT to your Province or 
District Chief or to loco police officials. 

(4) hose who hove been misled by CT should return to their families and help 
protect them from such a tocks by CT. 

(5) TA builds for the people; the CT only destroy. 

d. Auxililry Actions: 

(l) I sure that medical treatment hos been provided for the injured passengers. 
I 

(2) I psure that wanton nature of act is locally well publicized. 
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(3) Conduct airborne loudspeaker broadcasts to known or suspected CT sanct­
uary areas in vicinity announcing the incident and accusing them of needlessly killing innocent wo­
men and children. 

(4) PSYOP teams should assist the village officials and community opinion 
formers in a rally to stimulate public denunciation of the CT crimes. 

e. Considerations. While publicizing the wanton nature of incident, core must be 
exercised to ovoid conveying on impress ion of CT strength or creoti ng unwarranted fear of their ter­
roristic acts. Whenever possible show not only results of CT o:tion but at some time show positive 
government or civil populace effort to help victims. Further, try to enlist aid of populace in ferreting 
out the CT. 
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K IDNAPPl.NG 

l. Situation 
of a southern province 
were last seen being le 
this type in this region 

Twelve CT entered a small village in a predominately agricultural region 
and abducted the village chief and two other village officials. The three 
away with their hands tied behind them. This was the second incident of 

in the last four weeks. 

2. PSYOP ctions and Considerations. 
i 

a. Objebtive: To strengthen determination of people to resist the CT and cooperate 
with and support their 'overnment. 

b. Tas~s: 
i 

(l) 
1

,Show that while the government helps the people the CT attack the people 
directly by kidnapping t~eir leaders and by committing other acts of cowardice. 

. (2) I Publicize any successful instances showing how CT intimidation or terror-
ist acts have been deftated by the people and government forces working together. 

peace. 

c. Them~s: 
(1) f he people and government working together can defeat the CT and restore 

I 

(2) 1

1
The CT have no regard for the people or the families of those kidnapped. 

(3) ~elp defeat the CT by informing on them so that you can live without fear. 

(4) ~hy do the CT attack the people directly if they are not trying to dominate 

II 

them? 

d. Auxil ary Actions: 

(1) onduct military and civilian operations as soon as possible in an attempt 
to recover or rescue pers ns kid napped. 

(2) ublicize public service or patriotic acts of the victims and, if they are 
later killed by CT, extol them as martyrs. 

and provide for 
(3) ave province and district chiefs visit and console families of the victims 

;ndemnififation if they are killed or injured later by the CT. 

e. 

provide protection 

(4) ~ublicize fomily hardships caused by the kidnapping. 
I 

I 

(5) lfoblicize governmental assistance to the victims. 
' 

Consi~erations: 
I 

(1) qare must be exercised not to imply or promise that the government will 
if, in fret, it cannot. 

! 
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(2) The psychological opportunity here is to convince the people that mean­
ingful security from future CT atrocities can be achieved if al I the people band together in an ef­
fective village defense. 

(3) If the village chief was held in high esteem, this act of kidnapping can be 
most successfully exploited. 
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BLACKMAIL 

1. Situation: Several suspected CT agents were apprehended in their hideout near a 
government-controlled rural village in Northeast Thailand during a surprise raid by government 
forces. interrogation r vealed that two of the suspects had been coerced into serving as couriers 
after the CT threatene to reveal questionable activities in which they had earlier been involved. 
The two blackmail vie ims stated that they know of other people working for the CT for similar 
reasons. 

I 

2. PSYOP 1ctions and Considerations. 
I 

a. Obje~tive: To cause those people being blackmailed by the CT to stop working 
for them and to turn thpmselves in to the authorities. 

I 
b. TaskF. 

(1) .Jconvince blackmail victims and potential vn:tims that assistance to CT 
for any reason will onl 1] cause greater suffering and trouble for themselves and others. 

(2) Show that the government will forgive those who have been misled if they 
honestly recognize thei mistakes and stop helping the CT. 

c. Them s. 

(1) he government wi 11 forgive you if you abandon the CT and return home to 
your families. 

(2) lit will be better for you to escape from the CT threats and blackmail before 
they force you to com~'t far more serious crimes. 

(3) he first step toward escaping from CT blackmail is to make a new start 
by reporting the CT thre ts to the government authorities who are ready to threat you with kindness 
and forgiveness. 1 

I 

(4) ~any other courageous Thais have started new lives by refusing to con-
tinue serving CT murdejrs and blackmailers. 

ential 

(5) jrhe CT can cause you and your family only harm if you serve their purpose. 
i 

d. Auxil1ary Actions: 

(1) ¢onduct periodic 
victims, and their 1

1

families. 
I 
1 

loudspeaker appeals aimed at blackmail victims, pot-

(2) +,rrange for public appearances and printed testimonials by persons who 
have been threatened an~ resisted or who have served the CT in some minor way and were treated 
fairly and forgiven when ~hey returned to the RTG ranks. 

60 



(3) Obtain and publicize statements from local, provincial and national leaders 
emphasizing willingness of government to forgive those involved. 

e. Considerations. 

(1) One of the most effective incentives for persuading blackmail victims or 
potential victims to resist threats will be the successful example of others who have returned to the 
RTG and received favorable and fair treatment from their government. In this situation the stories 
of the two confessed threat victims should receive maximum publicity and, depending on what pun­
ishment is to be given them, their return to support of government should be played up. 

(2) Care must be exercised to substantiate the blackmail activities and sub­
sequent CT affiliation to ensure credibility of these themes. 
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FIELD EXPEDIENT PRINTING 

I 

In many instafi' ces, during your contact with the villagers, you will be confronted with 
situations that require i mediate exploitation. The ideal media to exploit this situation may be 
printed matter, either lea lets or posters. There may not be time to request and obtain printed sup­
port through normal ch nnels. The answer to solve your problem is 'field expedient printing.' 
Field expedient printing has the following five characteristics: 

a. Portable. I The materials needed for a field expedient printing press are portable. 
They can be easily corr}' d by one man and they are light and small in size. 

b. Simple to perate. Very little training and practice is required to become a press­
man. If any part of the ress breaks, they are simple to repair. 

I 

c. Available1' Because it is so small and light it presents no problem in carrying it 
wherever you go. In ad ition, items normally used can be substituted by material commonly found 
throughout the country. I 

I 

d. Material p~inted is neat and can be easily read. 
I 

e. lnexpensi~e. Both the press itself and the printing supplies required are inexpensive. 

I 

The following !material is required to make and operate a field expedient printing press. 

a. A 
of porous cloth. 
(See figure A). 

silk scrten. This can be a piece of parachute, T-shirt, handkerchief, or any type 
Thi; c~oth is stretched over a wooden frame that must be constructed by yourself 

I 

b. A stencil. I The purpose of the stencil is to allow the ink to pass through the screen 
and into the paper wherel it is wanted. Stencils are probably not obtainable in the field, so take an 
ample supply with you f~om your base of operations. The stencil can be either the cutout type or 
the standard printing st~ncil (See figure B). 

i 

c. Ink. The i ink used in silk screen printing should be thick and have an oil base. If 
this ink is not availabl~, paint or the juice from berries or any type of stain producing substance 
can be used as a substifude. 

I 

d. A stylus. i This is the tool used to draw your picture or write your message on the 
stencil. For a substitutt you can use a ball point pen, sharpened chopsticks or any piece of wood 
that is sharpened to a po~nt (A stylus is shown in Figure B). 

e. Paper. Y~u will need paper. The size is not important as long as the paper is not 
larger than the frame. · 

! 

f. A squeeget. A squeegee is a tool used to spread the ink evenly on the paper. If a 
squeegee is not availablt, any sturdy flat object can be used for this purpose (See Figure C). 

I 
Construction c1 the printing frame is a simple matter, but it is urgent that the cloth be 

secured as tightly as p~ssible to the frame. The following eight steps must be accomplished for 
this purpose: 

a. Cut the pi~ce of cloth so that it is several centimeters larger than the frame. 

b. Soak the cjoth in water so it will shrink tightly over the frame when it dries. 
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c. Place the cloth over the frame and tack it at each corner as shown in step one of fig-
ure D. 

d. Next place a row of tacks along one side of the frame as shown in step 2 of Figure D. 

e. Place a row of tacks along the opposite edge of the frame (See step 3 of Figure D). 
Pul I the cloth tightly before driving each tack. · 

f. Continue to drive tacks around the outside of the frame. Be sure to pull the cloth 
tightly before driving each tack. 

g. Add a second row of tacks around the inside as shown in step 4 of Figure D. This 
will give added strength to the screen. 

h. Last, trim the excess cloth from the frame. 

In order to print on your printing press, the following steps muo;t be taken: 

a. First, place your art work and message on the stencil and tape or glue the stencil to 
the bottom of the frame. 

b. Place your ink or stain producing substance on one end of the cloth and spread the 
ink with the squeegee across the cloth. 

c. Mow place the inside of the frame on top of your stack of paper. 

d. With the squeegee draw the ink across the cloth. Use a firm, easy stroke. 

e. Lift the frame and remove the printed copy. To print additional copies repeat the 
process. 
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General: 

SECTION II 

P~ANNING FOR PSYCHOLOGICAL OPERATIONS 

! 

I 

Planning for ~sychologicol operations is a continuous process.Audiences, target vulner­
abilities, PSYOP object ves and themes change swiftly with shifts in situations and policies within 
our country. Conditions affecting psychological targets ore also changing constantly; the success­
ful PSYOP planner reco nizes these changes and adjusts his psychological campaigns accordingly. 

This section resents some of the ways on informed psychological operator keeps abreast 
of changes within his p ychologicol target group. The PSYOP 'tools' shown in this section do not 
guarantee success in al situations, however, if used with imagination and ingenuity, the sugges­
tions will offer the best chances for psychological success in any given situation. 

I 

Examples Included in T~is Section: 
I 

a. Psychological Operations Annex to on Operation Order. 
I 

b. lntelligen~e Collection Plan. Figure 2 
I, 

c. MAVU lnf~rmotionol Feedback Sheet. Figure 3 through 3c 
I 

d. Village Skbtch Mop. Figure 3d 
I 
I 

e. Target Sellection Worksheet. Figures 4 and 4o 

f. Campaign tontrol Sheet. Figures S, So and Sb. 
I 

Figure 1 through 1 f 

PSYOP Annex to on Op~otions Order: The basic planning elements of PSYOP ore reflected in the 
PSYOP Annex to the (Ip rations Order. It will include policies, intelligence, reference to the over­
all military operation on unit capabilities. This pion.should delineate the responsibilities of sub­
ordinate commanders and yet not be so detailed so as to restrict locally responsive planning at the 
lower levels of operotioll (See Figure 1 ). 

I 

Collection Pion: This ~Ion is not prepared in any prescribed format, however, figure 2 is a sug­
gested example. The ty e and makeup of the collection plan will depend upon the size, mission of 
the unit, situation and p rsono lities involved. The pion should contain the following: 

a. EEi (Esse~tiol Elements of Information). (Column 1) EEi ore those items of inform­
ation a commander must !know in order to develop a PSYOP Campaign, i.e., questions he must ask 
units, teams, personnel, ttc. in order to develop themes and meaningful propaganda. As on example 
he may list {as is shown~'in the Column under EEi of Figure 2, paragraph 4) 'Are CT recruits per­
manently disollusioned hen cadre foil to uphold recruitment promises, or do cadre successfully 
displace original promis s of material benefits (money, better job, education with more politically 
sophisticated inducements?') After receiving the answer to this and other questions the commander 
con formulate his PSYO theme such as listed in Column 7, paragraph Sc of Figure So (Campaign 
Control Sheet). : 

b. Indication~ pertinent to EEi. Indications ore analysis of the EEi. (Column 2) 
Toking the example of t~e CT cadre not upholding recruitment promises, we find that in order to 
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answer the question, information must be gathered to either confirm or deny the fact that CT cadre 
keep their recruitment promises. In gathering the answer to this question the indications would be 
that rallyers have defected because they were not given money, were trained in 'Jungle soldier 
techniques' instead of given training in medicine as promised, and were not made leaders as they 
were promised. 

c. Specific information sought in connection with each indication. (Basis for specific 
orders and requests--Column 3) Using the same example of the CT cadre not upholding their pro­
mises, information would be included of reports of statements of hard core and newly recruited CT 
including what they hoped to gain from joining the CT bond. Determine whether the recruits sti II 
hoped for the fulfillment of promises after they had been with the bond for a long period of time or 
if they no longer wished for money, higher position, higher education. Further, determine if the CT 
indoctrination- and propaganda replaced the original desire for money, education, high position, etc. 

d. Agencies to be used to obtain the required information. (Column 4) These ore the 
units, teams, personnel that should be able to get the information (EEi) that the commander desires. 

e. Place and ti me the information is to be reported and the method to be used to report 
the information, such as information will be carried by a courier to the commander as soon as it is 
obtained. (Column 5) 

f. A column to indicate the progress of the overall collection effort and any notes or re­
marks needed for future action. This column can be integrated into the Place and Time to be Re­
ported Column. (Column 5) 

MAVU Informational Feedback Sheet: This is one"example of a type report that con be used to re­
ceive specific information from teams operating in the field (See Figure 3). Similar 'feedback' sheets 
can be prepared and distributed to other resources, i.e., those listed in column 4 of the Target Sel­
ection \11orksheet. In this way a continuous flow of information is available which is processed into 
current intelligence. Sketch maps of villages visited should be included with the MAVU Informat­
ional Feedback Sheet to show exact location of the village wat, schoolhouse, phuyaiban's house, 
area surrounding the village, i.e., rice fields, forest or other terrain. (See Figure 3cf). 

The Target Selection Worksheet: The target selection worksheet provides on aid that will assist 
the psychological operator in arriving at an exploitable target from various groups of potential tar­
gets operating in his area of operation. The specific psychological target can be determined by 
working through the target selection worksheet as follows: 

Paragraph 1 - List Policy Guidance as received from higher headquarters. 

Paragraph 2 - List the mission as directed from higher headquarters. 

Column 3 - List any potential target located in your area of operations. 

Column 4 - List the resources that you hove at your disposal. 

Column 5 - Accessibility of potential target. Can you reach the target with the resources 
listed in Column 4? 

Column 6 - List the conditions affecting the potential target, i.e., economic, social, 
security, educational, any other condition that has a bearing upon the attitude of the potential 
target. 

Column 7 - Current attitude of the potential target. Due to the conditions affecting the 
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' 

potential target that art listed in Column 6, determine what the current attitude of the target is at 
this time. ! 

Column 8 - ~usceptibility of Potential Target. Is the potential target, due to conditions 
affecting him and his 1,current attitudes, susceptible to psychological exploitation at this time? 

! 

Column 9 - ~ffectiveness of Potential Target. If the potential target can be exploited 
psychologically, how eflfective would he be in furthering our mission? 

I 

Column 10 - !Specific Target. At this point you will arrive at either a workable target or 
a target that is not con.idered psychologically exploitable. If the target can be exploited, the mis­
sion/objective under column 11 can be determined. 

Column 11 - jSpecific Mission/Objective. Upon determing a specific target in column 
10, the specific missionyobjective can be determined under column] l. 

Campaign Control Sheett. The Campaign Control Sheet provides a planning aid that will assist in 
organizing a campaign a ter the PSYOP mission/objective and specific target has been selected by 
working through the Ta get Selection Worksheet. 

Column 3a - list the objective that was determined by column 11 of the Target Selection 
Worksheet. ', 

! 

Column 4 - Primary Conditions/Attitudes of specific target extracted from columns 6 and 
7 of the Target Selectio~ Worksheet. 

Sheet. 
Column 5 - C~anges needed to obtain objective listed in Column 3a of Campaign Control 

Column 6 - Rrl lated Environmental Improvement Programs. List here the programs such 
as Advanced Rural Deve opment, Amnesty Program, ~ledical Programs, Agricultural Programs and/or 
capable of achieving the desired change in the target. 

Column 7 - T~emes to Affect Change in the Target. 

Column 8 - ~A~dia, Intensity and Timing. What media do we use? (Radio, leaflets, loud­
speakers, etc.)? !-low o ten do we use it? What time of day or night, season, holiday, etc. do we 
use it? , 

i 

Column 9 - Implementations. When doe::s the campaign start? Close coordination with the 
agencies/resources invo~ved is essential to insure that the desired psychological impact is obtained 
at the specific time desired. 
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Classification 

HEADQUARTERS 
Second Army 
Korat, Thailand 
271600 May 1968 

! 

ANNEX 0 (PSYCHOLO~ICAL OPERATIONS) to Operations Order 
! 

REFERENCE: Mgp Ch4ngwat Sakon Nakorn,Series L509 NE 48-10. 

I 

l. Situation: ! 

i 

a. General: IThis annex provides guidance for the planning and implementation of psych­
ological operations (PS'iOP) in support of the OPORD. 

b. Enemy FJces: See Appendix 11 
i 

c. Friendly ~orces: 

(l) Com~unist Suppression Operations Command (CSOC). 
I 

(2) Volu~teer Defense Corps Tea ms: 
i 

(a) 6an Na Tan 
i 

(b) ~an Phang-Kon 
I 

(c) ~awang Dang Din 

(3) PeoplJes' Action Team 

I 

(a) ~an Yang Kham 
I 

(4) Censt5 Aspiration Team (Sakon Nakorn) 

(5) Mobi I~ Information Team (USIS Sakon Nak;orn) 
I 

(6) Acce~erated Rural Development Team (USOM Sakon Nakorn) 
I 

(a) ~an T ahe Kon 

(b) ~an Kham Neom 

(c) ~an Kut Bak 

I 

(7) Statidn 909, Sakon Nakorn 
I 

I 

(8) RT A f SYOP Company 

d. Attachme~ts and Detachments: 
i 

FIGURE l 



(l) SOC 211 and 212 to be detached from 7th and 8th RCT' s and attached to Hq 
Second Army Forward effective (Date time group). 

'.2) MAVU T earns 1 and 2 to be detached from Hq Second Army and attached to Hq' 
Second Army Forward effective (Date time group). 

(3) Det V-C, 13th RTMC Bn to be detached from Hq Second Army and attached to 
Hq Second Army Forward effective (Date time group). 

(4) RT A Special Forces T earns 1, 2 and 3 to be detached from Hq Second Army and 
attached to SOC's 211 and 212 effective (Date time group). 

e. Assumptions: 

(1) Basic OPORD. 

(2) Appropriafe assets RTA PSYOP Company(-) will be made available to support 
Second Army PSYOP operations. These assets include four loudspeaker teams. 

(3) Appropriate assets RTAF will be made available to support Second Army PSYOP 
Operations. These assets include four loudspeaker teams. 

(4) Appropriate assets CSOC will be made available to support Second Army PSYOP 
Operations. These assets include the printing and radio/loudspeaker media prociuct1on capabilities 
of the RT A Propaganda Platoon and CPM Sakon Nakorn. 

(5) Printing support from US resources out of country can be obtained if requested 
through MACTHAI. 

2. Mission: Second Army will conduct those military, ideological, economic, social and political 
actions required to create in hostile, neutral or friendly groups the attitudes or behavior favorable 
to the elimination of the insurgency in Changwat Sakon Nakorn. This will include PSYOP to sup­
port counterinsurgency operations and civic action programs. 

3. Execution: 

a. Concept of Operations: Appendix 1 (Concept of Psycho I ~ical Operations). 

b. Subordinate Commands: Subject to policy direcflives issued by the RTG and this head-
51uarters, will support PSYOP operations based on local situations and will, as requested, provide 
support to this Hq. There will be no psychological operations conducted in the Chinese language. 
Vietnamese ethnic groups are not a PSYOP target. 

c •. Other Commands: Will continue to support own operations and programs, and will, as 
requested, provide support to this Hq. 

d. Coordinating Instructions: 

(1) Coordination: 

'.a) In planning all operations, c9mmanders will consider the psychological im­
pact of contemplated actions on the civil population. 

(b) Where possible, PSYOP will be conducted prior to operations, during the 
conduct of operations and wi 11, upon completion of an operation, be utilized to exploit success or 
to offset any adverse psycho I og ical impact. 
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(c) 
ination of intelligence 

II levels of command will assist in the collection, evaluation and dissem­
aterials suitable to PSYOP needs. 

(d) 11 commanders wi 11 conduct counter measures to minimize the effect of 
enemy PSYOP within the r commands. 

(e) ommanders will effect close lateral coordination in planning PSYOP re-
quirements to insure ade uate and timely PSYOP support for military operations. 

(f) 11 Government forces wi 11 treat ra I lye rs with consideration and in a manner 
designed to promote credibility for the RTG amnesty and rehabilitation program. Amnesty programs 
implemented at local lev I and tailored to local conditions will conform to national policy. 

(g) equests for additional PSYOP support will be sent to this Hq, ATTN G-3, 
PSYOP. These request include, but are not limited to, the following: Aerial leaflet and loud­
speaker support from th RT AF, printed and audio media (radio/loudspeaker tapes) from CSOC; 
radio broadcast support rom station 909; and loudspeaker support from the RT A PSYOP Company. 

(h) s deemed appropriate by this Hq, requests for out of country US printing 
support will be submitte through channels to COMUSMACTHAI. 

(2) rmulation of specific themes will be based on the existing situation, how-
ever, general themes to e stressed are: 

(a) he RTG offers you a better life. 

(b) L fe with the RTG knows no Hunger. 

(c) Y u are safe with the RTG. 

(d) T e RTG treats sickness. 

(e) T e CT do not tell truths. 

4. Administrat on and Logistics: 

a. The f llowi ng reports wi II be submitted to this Hq as indicated by the suspense 
date listed on each repor and/or directed by this Hq. 

(1) ychological Operations Intelligence Collection Plan. 

(3) V llage Sketch Maps. 

(4) U it Commanders' Campaign Control Sheets. 

b. Hq, 2d RT A wi 11 direct that special reports such as After Action Reports and 
Report of Lessons Learn d be forwarded after completion of various phases of the Cl effort. 

i 
c. Disaff1' cted enemy personnel or rallyers who volunteer their services may be used 

for PSYOP purposes wit approval of this Hq. 

5. Command and Signal: 

I 
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a. Signal: .See curre~t Signal Operation Instructions (SOI) in effect. 

b. Command: For location of command posts see basic operations order. 

Acknowledge: 

Appendixes: 1-Enemy Forces 
2-Concept of PSYOP 

Distribution: See attached distribution list. 

Authentication: 

Name and Grade of Commander 
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APPENDIX 1 (Enemy orces} to Annex 0, Psychological Operations 

Most CT in this chongw t operate with loosely-structured, paramilitary guerrilla bonds. Ronk and 
file CT hove little poli icol indoctrination or mi litory training. Hord core CT cadre ore usually 
trained in Loos, North Vi tnom or Chino. Morale and discipline fluctuates. Hord core cadre attempt 
to maintain high level of discipline and efficiency, but with little military or politicaJ training, Cl 
recruits often remain unr gimented and only half convinced of CT goals. CT recruits often chafe 
under cadre discipline•. 

If rank and file CT ore n t politically indoctrinated by hard core cadre, neither ore they politically 
conscious of notional ev nts and history. CT recruits. are generorly unexposed to the notio'holistic 
feelings that swept most f Southeast Asia in the first half of this century. CT recruits ore pol­
itically naive; they know little about long-rang communist plans. 

Most CT jungle soldiers joined the insurgency because they were dissatisfied with their previous 
life. They ore ignorant f recent RTG programs. What political instruction they hove received hos 
been at the hands of thei CT cadre. 

CT bonds in this chongw tore usuol ly in desperate straits for food and military supplies. Food is 
usually extorted from rel ctont villagers. Medicines ore seldom available. Seriously ill or disabled 
CT ore usually helpless. Government force·s hove kept constant pressure on CT bonds, denying them 
rest and permanent supp y channels. 

Several factors tend to I er morale of rank and file jungle soldiers, making them more susceptible 
to PSYOP. 

CT Jungle Soldiers ore wore of the population's animosity to them. Jungle soldiers realize that 
their lives were more com ortoble and secure before joining the insurgency. 

Most CT joined the insur ency because of cohersion or promises of a better life. When CT promises 
foil to materialize, rank d file CT soon realize they hove been duped. This realization odds to 
their discontent, but by t is time they believe it is too late to return to the Government. Most CT 
jungle soldiers ore unow re of Government amnesty and rehabilitation programs or oivic action pro­
jects. 
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APPENDIX 2: (Concept of Psychological Operations) to Annex 0, Psychological Operations 

1. General.: 

a. Headquarters Second Army will exercise overall direction of PSYOP in Changwat 
Sakon Nakon in accordance with national policy and dire..:tives. However, local commanders will, 
within the framework of guidance from higher headquarters, orient their PSYOP campaign to the local 
situation. This will include the development and disseminati Cl'1 of quick reaction PSYOP material 
to exploit targets of opportunity. Copies of all propaganda items produced and disseminated will be 
forewarded to this Hq, AT1N G-3 PSYOP Officer, for analysis and evaluation. 

b. Supplementary PSYOP policy and guidance will be promulgated as the situation de-
velops. 

2. PSYOP Objectives: 

a. To sustain the morale, loyalty and suppo.rt of friendly civilian groups. 

b. To develop the good will, cooperation and support of neutral civilian groups. 

c. To destroy the confidence of Communist sympathizers and separate them from CT 
bands. 

d. To weaken the CT will to fight and lower the morale and efficiency of these forces. 

e. To cause maximum defections from CT forces. 

3. Initial Task: 

a. During the initial phase of operations the primary task wi II be to convince the target 
audiences that although the Communist Terrorist forces have established a foothold in Changwat 
Sakon Nakon, RTG forces wi II be victorious and the CT threat wi II be eliminated. 

(1) A high degree of credibility and truthfulness. 

(2) No promises will be made that cannot be fulfilled. 

(3) Timeliness to insure maximum psychological impact. 

b. Tasks and themes wi II be developed by operating forces after consideration of ex­
isting policy, the local situation, target audiences, media, timing, intelligence and other psych­
ological factors. 

5. PSYOP 

a. Pre-planned PSYOP material. 

(1) Pre-planned propaganda will be developed and used to the maximum. 

(2) Material of this nature will be reviewed frequently to insure credibility. 

b. Pre-planned PSYOP actions. 

(l) On D day, H hour, the RTAF will drop safe conduct passes over known and sus-
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pected CT locations. ~his will be followed two weeks later by an air drop of 'l·oneliness,' 'sick­
ness,' and 'broken prom1se' leaflets. 

(2) SOC teams 211 and 212 will on D day, H hour, distribute safe conduct leaflets 
in their areas of respo sibility. Two weeks after this distribution, these teams will distribute 
'loneliness,' 'sickness' and 'broken promises' leaflets. Each SOC MAVU team will conduct audio 
visual PSYOP activitie in as many locations as the situation allows during this time. SOC teams 
will receive rallyers an treat them with consideration, in consonance with promises made under 
the RTG amnesty and habilitation program. SOC personnel will participate to the maximum in 
local civic action proje s. To obtain quick reaction and high impact benefits, maximum utilization 
of SOC medical personn I in a civic action role will be stressed. 

(3) MAY teams l and 2 will emphasize medical treatment of villagers by team 
corpsmen. On D day, H hour, these teams will distribute safe conduct passes in areas designated 
by this Hq. This will be followed in two weeks by distribution of ·~oneliness,' 'sickness' and 
'broken promises' leafle s. MAVU teams will conduct eudio/visual PSYOP in villages pinpointed 
by current intelligence nd as directed by this Hq. These teams will support all civic action pro­
jects and propaganda of the deed with media at their disposal. 

I 

(4) Det r-C, 13th RTMC Bn, will emphasize receiving and good treatment of rally-
ers to the RTG amnestytand rehabilitation program. On H hour, D day, this detachment will assist 
in the distribution of saf cond.uct passes in their area of responsibilnty. Two weeks later the lone­
liness,' 'sickness' and broken promises' leaflets will be distributed. Detachment personnel will 
initiate and support civ c action programs with stress being placed on medicai assistance to the 
local population whenev r possible. 

I 

(5) RTA~Special Forces teams 1, 2 and 3 will support RTG PSYOP programs at all 
times. This support wil include propaganda distribution, rallyer reception and civic action funct­
ions with stress on medi al assistance. These teams will distribute safe conduct passes on D day, 
H hour. The 'lonelines ,''sickness' and 'broken promises' leaflets will be distributed two weeks 
later. I 

6. Principles and Limifing Factors: 
I 

a. Themes t~I be avoided. 

(1) RidicLle or degradation of any target audience. Special permission to use 
themes of this nature n1ay be obtained, if fully justified, by requesting permission from the Hq, 
ATTN G-3 PSYOP. I 

i 

(2) Namejcalling and non-credible statements. 

(3) Relig~on as an issue, except references to Communist atheism. 
I, 

(4) Ultimrums, unless the means by which they can be carried out are available. 

(5) Enco~ragement or persuasion to participatein assassination attempts. 

b. When practi~al, all printed matter will bear a facisimile of the RTG crest. 

Figure 1f 
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Unit Psv Oons G 3 Section RT A 

Essential Elements of Information 

1. Do hardships of jungle I iving (loneliness, sickness, 
hunger) make CT more susceptible to RTG PSYOP, or 
do these conditions stiffen CT determination and resolution? 

2. \'.'hot is the attitude of newer CT recruits toward--' 

o) RTA forces operating in area? 

b) RTG PSYOP amnesty and rehabi I itation program? 

3. Does lack of popular support seriously lower CT morale 
and moke CT recruits more susceptible to RTG PSYOP? 

4. Are CT recruits permanently disollusioned when cad..e 
foil to uphold recruitment promises, or do cadre success­
fully displace original promises of material benefits (money 
better job, education) with more politically sophi~ticated 
i nducments? 

-----------------~----t 

PSYCHOLOGICAL OPERATIONS INTELLIGENCE' COLL 

2 

Analysis of Essential Elements of Information 

(Indications) 

1. CT defections and surrenders increase in proportion 
to 1•ressures by RTA forces denying food, medicine and 
communications to CT. 

'2. Behavior indicates--

a) fear, distrust and refusal to rally to RTA. 

b) respect of superior RT A strength and refusal to 
attack groups of more than two or three RTA soldiers. 

c) ignorance of RTG amnesty and rehabi I itation 
promises. 

d) distrust of amnesty and rehabilitation promises. 

3. Evidence that--

a) politically naive, newer CT recruits are discour-
aged by social disapproval of their roles in the insurgency. 

b) after half a year or more away from home and native 
village, CT are not much affected by lock of popular support. 

c) RTG PSYOP is most effective before CT recruits 
come into close contact with CT cadre. Hard core CT 
cadre immunize recruits against RTG PSYOP. 

' lndi~rt1ions that--

a, CT recruits are disallusioned at first, but initial 
disappointments are mollified by politically oriented 
promises of People's Democracy, free Thailand, etc. 

Period Covered: Fron 

Basis 

I. Inc lude a short 
during the period g 

I ating:1 

a) injury ta Cl 
food and medicine 

b) hardening ol 

2. Analyze stateme 

a) CT fear, cont 

b) CT distrust, 1 

Jmnesty and rehabil 

3. Include summer• 
Determine whether 
popular support, i.e 
support wanes, and 

4. Include reports o 
ri;~ruited CT, includ 
-lolvement in the ins 
~tions of CT recruit: 
Cf -indoctrination. 

FIGURE 2 
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GICAL OPERATIONS INTELLIGENCE' COLLECTION PLAN 

Period Covered: From to 

4 5 
3 Collecting Agencies (Teams) Place and Time 

IS of Information Basis for Specific Orders and Requests 

"'-11--. 
<'.)$ C'..o f>;- to be Reported 

"'"? 4t -1 J',(-v /..-
'(' 

•ose in proportion I. Include o short summary of any change in attitude noted 
Dad, medicine and ·during the period giving details of specific actions indic-

I ating:1 

o) injury to CT morale as o consequence of lack of V-C 5,6 1,2,3 food and medicine and hardships of jungle living. 

b) hardening of CT resolution with increased hardships. V-C 4,5 1,2,3 

2. Analyze statements of captured or rallied CT to determine.--

to RTA. a) CT fear, contempt or apathy for RTA forces in area. 
4,5 

and refuse I to b) CT distrust, disbelieve or apathy for RTG PSYOP 1,2,3 4,5 RTA soldiers. Jmnesty and rehabi I itation program. 

habilitotion 

lltion promises. 

3. Include summary of extent of civilian support for CT. 1,2,3 1,2,3 
Determine whether CT rallying coincides with shifts in 

llits are di scour- popular support, i.e. Do CT rallies increase as popular 
s in the insurgency. support wanes, and vice a versa. 

pm home and native 
ck of popular support. 

fore CT recruits 
Hard core CT 

SYOP. 

4. Include reports of statements of hard core and newly 
V-C 4,5 :fruited CT, including what they hoped to gain from in-

irst, but initial . lvement in the insurgency. Determine whether expect-
tally oriented ati_o_ns of CT recruits change with prolonged exposure to 
hai land, etc. CT indoctrination. 

FIGURE 2 
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MAVU Information Feedback Sheets 

Command (Place of reporting) 

Place 

Date Time 

Month and year 

Psychological and people assistance operation report number 

Time period: From (day/month/year) to (day/month/year) 

Place(s): List oil villages and areas visit in order of visit. 

Mop: Show oreo(s) visited with scales and series. (If mcip cannot be procured, draw a sketch of the 
areas and villages visited). 

1. CT Situation: 

a. Were· there any incooperotive individuals or groups (toward the MAVU Team, the Thai 
government, RTA or local Thai officials)? 

b. How were groups and/or individuals incooperotive? (State any actions token by hos­
tile groups and/or individuals). 

c. Are there now or have there been any CT in the area or vi II age? How were they 
dressed? Did they carry weapons? What kind? 

d. Did the CT threaten the vi I lagers? How did the CT threaten. the vi I lagers? 

·e. Did the CT hold meetings in the village? What did the CT soy? 

f. If CT were in the village, how many Were there? What were their names? Where did 
they come from? (If information is available, show specific area on mop or sketch). 

g. Is anyone in the vi I loge suspected of helping the CT? What ore their names? How 
do they help the CT? 

2. Friendly Operations: (Questions to be asked). 

a. Were or ore there any government projects being conducted in the area or vi I loge? 
(By what agency, name specific projects and accomplishments of each; attitude of people toward 
each portion of the program?) 

b. Nome and describe programs conducted by the MAVU Teams? What films, slides or 
tapes were used? Which media did the villagers like the best? What was the reaction of the vill­
agers toward each portion of the program? 

c. How many persons attended? 

d. How many people were in the village and could hove attended but did not? Why 
didn't they attend the program? 

Figure 3 



e. Specifically, where was the program held? Should it have been held elsewhere? 
If so, where should it have been held? 

ure? 

ference. 

f. What was the composition of the audience? 

(1) Males (age) 

(2) Females (age) 

(3) Children (age) 

g. List any troubles you had with the equipment. 

h. Did any problems arise in the presentation aside from equipment trouble? 

i. What type of MAVU programs and propaganda themes should be stressed in the fut-

j. What color(s) do the villagers seem to like best? State reason for color pre-

k. w·as the corpsman of the MAVU team asked for medicine or medical aid? What 
type of medical aid was requested? 

I. Were the villagers more interested in medical aid than in films, slides, etc? 

m. How was rapport established upon initial contact with the vii In!?''""'? 

n. Any suggestions for future operations in the area? 

3. Village Data (for each village visited): 

a. Number of houses in the village? 

b. Number of people living in the village? 

c. Are there any radios in the vii lag~? How many? Who owns them? 

d. Do the villagers listen to RTG broadcasts? What radio programs do they listen 
to? Why do they I ike these programs? 

e. What are the health and sanitation conditions in the village.? 

f. What is the main occupation in the village? If forestry is the occupation, what 
do the villagers feel about the government's conservation program? 

g. Are there domestic animals in the village? Give number of each. 

h. What diseases are the most common? 

i. What are the basic crops? 

j. What is the average income? Is it enough to live on? 

k . Is there a wat in the village? How many priests are there? 

I. Is there a schoolhouse in the village? How many grade levels does it have? 
How many students are there in each grade level? How m1:1ny teachers are there? 

Figure 3a 
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m. What is the major language in the village? What is the major ethnic group? 

n. What percentage of the villagers can read and write? 

o. Is security in the village adequate? Can villagers protect themselves from the 
CT? Are there any government troops in the area? 

p. Were there any officials present at the presentation? What was the reaction of 
the villagers toward the officials? 

q. How many teen-agers are in the village? How many attended the show? What 
was their reaction to the show? 

4. Result of the Operatic>n: (Questions to be asked) 

a. What were the likes and dislikes of the villagers toward the show? 

b. Do the villagers have complaints against the government? If so, what are they? 

c. How can the government help the villagers? 

d. Does the area receive media through US agencies (USOM, USIS, etc)? What kind. 
of media is received? How do the vi I lagers react? Have there been any RTG teams in the area.? 

e. What was the weather? How did it effect the operation? 

f. Should any changes, additions, or subtractions be introduced into the MAVU 
equipment and/or methods used by the MA VU teams? 

Figure 3b 
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VILLAGE SKETCH MAP 
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Potential 
Target 

1. Ranlc and file 
CT jungle soldiers 
in Changwat Sakhan 
Nakharn. 

.NOTE: In this col­
umn any number of 
potential targets may 
be Ii steel. However, 
each target must be 
falla-d up on a sep­
arote target selection 
worksheet. Far this 
example bath the jun· 
gle soldier and the 
hard COM CT have 
been used. Cther pas· 
sible targets are: 

2. Recent CT re· 
cruits in Sakhan 
Nakhorn. 

3. Civilian ele· 
ments actively sup· 
parting the insurgency. 

4. Civilians pas· 
sively or unwillingly 
supporting the in· 
surgency. 

S. CT officer corps. 

TARGET SELECTION WORI 

1. Policy Guidance: a) Local PSYOP will conform to national policy guides, but will be tailored to 
local conditions. b) Vietnamese are not a PSYOP tatget. c) There will be no PSYOP communi· 
cations in the Chinese language. d) Amnesty programs imp'lemented at local levels will conform 
to national policy. · 

2. Mission: a) To provide PSYOP support to Second Royal Thai Army counterinsurgency ~perations 
and civic action programs in Changwat Sakhon Nakhorn. b) To provide PSYOP support to RTG 
elements in their suppression operations and development programs, to include the 'iolunteer 
Health Service, Peoples Action Teams and Volunteer Defense Corps projects in Changwat Salchon 
Malehorn. 

4 

Resources 

1) Royal Thai Army 
a. CPM teams 4,5,6 

MAVU teams 1,2,3 
b. SOC teams 211 

212 
c. 13th RCT Bn-· 

Det V-C 
d. 50 KW (909) 

transmitter 
e. PSYOP Company HQ 

Propaganda P It. 
f. RTA Special 

Forces teams 
(3in Changwot) 

2) Royal Thoi Gvt. 
a. VDC--Valunteer 

Defense Carps 
b. PAT·-Peaples' 

Action Teams 
c. Census Aspir­

ation Teams 

3) Thai U.S. Agen· 
cies 

a. USIS MIT teams 
b. USOM ARD team 

s 
Accessibility of 
Potential Target 

Although CT operate from 
mountainous and forest 
terrain, they are still ac­
cessible. Current intel­
ligence must pinpoint 
location of CT bands. 
~4ost CT bands have ac­
cess to at least one ra­
dio, however, listening 
is restricted. Nonethe­
less same CT listen ta 
RTG broadcasts. 

In more remote areas CT 
may be reached with ae­
rial and/ or backpack loud· 
speakers. Loudspeaker 
missions depend on current 
intelligence to "pinpoint" 
CT s' exact location. 

In "'oas with roads ve· 
hicular borne loudspeokers 
can be used. 

Loudspeaker missions may 
be run on rivers and klongs 
by using speakers mounted 
an boats. 

CT may be reached by ae­
rial leaflet drop. 

6 

Conditions Affecting 
Potential Target 

Most CT jungle soldiers joined the 
insurgency because they were dis· 
satisfied with their previous life. 
Although they moy not have faith 
in the insurgency, their dissotis· 
faction with RTG programs has 
probably not lessened. Mast CT 
jungle soldiers ore ignorant of re­
cent RTG programs. 

CT jungle soldiers ore desperate for 
food and medical supplies. Food sup­
plies are barely above subsistence 
level. Mast food is extorted by force 
from villagers. 

Royal Thai forces maintain constant 
pressure an CT bands. CT jungle sol­
diers seldom rest and move constantly 
from place ta place. 

Promises of money, farm implements, 
education and prestigeful positions 
have not been kept. Mony CT jungle 
soldiers realize they have been "iluo­
ped," but continue ta desire goals far 
which they joined the insurgency. They 
still hope for a better life. 

Sick or disabled jungle soldiers get 
little care or medicine. 

7 

Current Attitude of 
Potential Target 

CT jungle soldiers know the 
papulotian supports neither 
them nor the insurgency. Lack 
of popular support harms jun­
gle soldiers' morale. 

No matter haw hard his life 
before joining the insurgency, 
mast jungle soldiers know it 
wos better than his current 
life. 

CT jungle soldiers can't risk 
a lengthy stay with their fami-
1 ies. They know this candi· 
tian may last indefinitely. 

Recruitment promises have 
not been kept. .Most CT jungle 
soldiers realize they have been 
"dupped", and believe they 
have no way out. Most CT 
jungle soldiers hope for better 
life. 

Many CT jungle soldiers dis­
trust and fear their cadre. 

CT jungle soldiers fear sick­
ness or disability, since they 
have very little medical suppliH 
er personnel. 

Most villagers dislike CT jungle 
soldiers, and propaganda meetings 
must be forced upon them. Mast 
jungle soldiers, recently recruited 
from a socially secure village 
life, ore acutely aware of vii· 
lagers' animosity. 

Figu.·e4 

-----------------------------



rARGET SELECTION WORKSHEET 
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Current Attitude of 
Potential Target 

CT jungle soldiers know the 
population supports neither 
them nor the insurgency. Lack 
of popular support harms jun­
gle soldiers' morale. 

No matter how hard his I ife 
before joining the insurgency, 
most jungle soldiers know it 
was better than his current 
life. 

CT jungle soldiers can't risk 
a lengthy stay with their fami· 
lies. They know this condi· 
tion may lost indefinitely. 

Recruit-nt promises hove 
not been kept. Most CT jungle 
soldiers realize they have been 
"duppecl", and believe they 
have no way out. Most CT 
jungle soldiers hope for better 
life . 

Many CT jungle soldiers dis· 
trust and fear their cadre • 

CT jungle soldiers feor sick· 
ness or disability, since they 
have very little medical supplies 
er personnel. 

Most villagers dislike CT jungle 
soldiers, and propaganda meetings 
must be forced upon them. Most 
jungle soldiers, recently recruited 
from a socially secure village 
I ife, ore acutely aware of vi I· 
logers' animosity. 

Figu.·e 4 

8 

Susceptibility of 
Potential Target 

Because of harsh living 
conditions, fears and in­
securities;loneliness. hun· 
ger and mistrust of his 
cadre, the CT jungle sol· 
dier is a highly susceptoble 
psychological operations 
target. 

9 
Effectiveness of 
Potential Target 

Psychological exploi· 
tot ion of CT jungle sol· 
diers would greatly ham· 
per Thailand's insurgen· 
cy. 

CT jungle soldiers usu­
ally have a friend or rela­
tive in the some band. 

703 of all CT ore re· 
cruited and operate in 
the oreo of their birth. 
For this reason, onythi"'1 
happening to a CT jungle 
soldier will hove direct 
impact upon his friends 
or relative in the some 
band. 

10 

Specific 
Target 

CT jungle soldiers in 
Sokhon Nokhorn. 

(NC'TE: At this time we 
arrive ot either a workable 
target or a target that is not 
psychologically exploitable. 
If the target can be exploi· 
ted, the mission.' objective 
under column 11 can be de· 
termined. 

11 
Specific 

Mission 'Objwctive 

To persuade rank and file 
CT jungle soldiers in 
Chongwot Sakhon Nokhorn 
to return to the Royal Thai 
Government. 
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Potential 

Target 

"Hard Core" CT leaders 
in Changwat Sakhon Na· 
khorn. 

TARGET SELECTION WORKSt 

1. Policy Guidance: a) Local PSYOP will conform to national policy guides, but will be tailored to 
local conditions. b) Vietnamese are not a PSYOP target. c) There will be no PSYOP communi· 
cations in the Chinese lan!fuage. d) Amnesty programs imp.lemented at local levels will conform 
to national policy. 

2. Mission: a) To provide P~.YOP support to Second Royal Thai Army counterinsurgency operations 
and civic action programs n Changwat Sakhon Nakhorn. b) To provide PSYOP support to RTG 
elements in their suppress ion operations and development programs, to include the 'llolynteer 
Health Service, Peoples Action Teams and Volunteer Defense Corps projects in Changwat Sakhon 
Nokhorn. 

4 

Resources 

Same as for CT in gen· 
era I. 

s 

Accessibility of 
Potentia I Target 

Same as for CT in 
general. 

6 

Conditions Affecting 
Potential Target 

CT leaders endure the same 
hardships endured by rest of 
band. 

However, most CT leaders 
are not faced with the emo­
t iona 1 insecurities of re­
cruits. 

CT leaders probably con· 
trol unit finances; they 
have ready access to mon· 
ey if desired. 

CT leaders desperately 
feel the lack of popular 
support. 

CT leaders are bothered 
by defections and rumors 
of defections in other 
bands. 

7 

Current Attitudes o 
Potential Target 

Despite grave hardships, hard 
core CT cling to their ideolo­
gical determination. 

They expect and are condition· 
ed against the problems they 
face. 

In addition, they know they have 
a "way out" (flight to Cambodia, 
Loos, N. Viet Nam) if necessary. 

Figure 4a 

---
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GET SELECTION WORKSHEET 

policy guides, but will be tailored to 
) There will be no PSYOP communi· 
~emented at local levels will conform 

lai Army counterinsurgency operations 
• To provide PSYOP support to RTG 

programs, to include the 'iolunteer 
e Corps projects in Changwat Sakhon 

7 

119 Current Attitudes o 
Potential Target 

same Despite grave hardships, hard 
'est of core CT cling to their ideolo­

gical determination. 

ders They expect and are condition· 
emo- ed against the problems they 
e· face. 

In addition, they know they have 
~n· a "way out" (flight to Cambodia, 
w Laos, N. Viet Nam) if necessary. 

"°"" 

td 
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Figure 4a 

8 

Susceptabi I ity of 
Potential Target 

Because of ideological 
indoctrination and atti­
tudes, this group is not 
susceptable at this time. 

9 

Effectiveness of 
Potential Target 

If cond1t1ons and atti­
tudes of hard core CT 
become psycholog.i· 
cally exploitable, they 
could become a lucra­
tive target. 

10 

Specific 
Target 

This group is not 
considered psycho· 
logically exploi­
table at this time. 

11 

Specific 
Mi ssion/Cbjectiv• 

None ot this time. 



3a 

To persuade the CT 1ungle 
I sold,eo •n Chongwot Sak-

hon Nokhorn to return to the 
RTG. 

CAMPAIGN CON 

1. Policy Guidance· o) Local PSYOP will conform lo notional policy guides, but will be tailored to 
local condttions. bl Vietnamese ore not a PSYOP target. c) There will be no PSYOP communi· 
cations in the Chinese language. d) Amnesty programs implemented at local levels will conform 
to notional pol icy. 

2. 14ission a) Ta provide PSYOP support to !·ec.ond Royal Thai Army counterinsurgency operations 
and civic action programs in Chongwol Saki.on Nokhqrn. b) To provide PSYOP support to RTG 
elements in their suppression operations •nd development programs, to include the Volunteer 
Health Service,· Peoples Action Teams and Volunteer Defense Carps projects in Changwat Sak­
hon Nokhorn. 

3. Specific Target Jungle soldier CT s in Changwot-Sakhon Nakhorn. 

Primary Cond1t1ons 
Attitudes of T orget 

1. D•ssot.sfactoon··Mony CT 
1ungle soldiers 101ned the 1n· 

surgency because of d1ssot1s· 
faction with the RTG. At the 
time of their recruitment, they 

thought they could earn a bet· 
ter living and en1oy o more pros­

perous life through the insurgents 
programs. 

2. Hunger--CT in Sakhon Nakhorn 
often use force to secure food from 

the villagers. Sometimes they eat 
only what the 1ungle provides. 

3. Feor-·Mosl CT fear the RTG. 
They believe they will be tortured 
or ki fled if they defect. In addi­
tion, many CT fear their cadre. 
Potential rallyers fear cadre re· 
prisals against their families 1f 
they •elurn lo the RTG. CT jun· 
gle soldiers ar.en't aware of RTG 
rehabilitation programs and RTG 
efforts to build a peaceful, pro­
gressive nation. 

s 

Charoges in Target Needed 
To Obtain Objective 

1 Dissot1sfoct1on--RTG propaganda 
should convince the CT 1ungle sold-
•er that the RTG doe~ care oboul h,m 
and his welfare. The 1ungle soldier 

should learn that the RTG has several 
programs to help him return to a peace· 

ful, progressive society. 

2. Hunger .. RTG propogando should 
assure CT •hot they #di receive 

plenty of food during and ofter re· 

turn lo the RTG. CT sufler.ng from 
molnutr1t1on will receive medical 

attention. 

3. Feor--CT should be conv.nced 
that the RTG welcomes all rollyer< 
ond will treat them well. CT should 
know that the RTG wol I protect them 
and their families from CT cadre re­
pr 1 sols. 

4. Lonel1ness·I solatoon·· Propaganda 
should convince CT thot !he RTG wolf 
reunite them with their fomd1es. Prop· 
agando should remind CT that h1S place 
is at home with his family, not 1n the 

jungle. 

6 

Related E nv1ronmentol 

Improvement Programs 

1 D1'l'lOf1sfact1on-·ARD teams tour area 
encouraging ~efter agriculture through 

crop d1 .... ers1Lcot1on and "second plant· 
1ng rice ARD shows people how to 

live better through improved agriculture 

and Ga .... ernment cooperation PAT per­

sonnel tour area d1str1but1ng hybrid rice 

and ""91!'toble seeds PAT .... et1norians 

1nnoculote local caHle and 11 .... estock. 

TTC and other adult educot1on programs 

teach new skdls to villagers 

2 Hung••· .ARD and PAT personnel 
demonstrate new method.s.. for 1n<;:reosed 

agricultural yields L1,,..estoclc. is 1n· 

noculated oga1ns·t disease. 

3 Feor··CT must learn thot the •n· 
surgency is not o deodend rood for them. 

The RTG, wh.ch consoders them m.s­
gu1ded citizens instead of communist 
criminals, will welcome them bock into 

a peaceful, progressive society. Th"y 

ore ,.,ecure from CT reprisals 

4 Lonel1ness-lsolot1on--Amnesty and 

Rehabol1tal1on Centers allow the re· 
turnee to live with his wife and family. 

After rehobol1tat1on, he will return to a 
peaceful village life. 

A 

1. Dossotosfc 
o. Love b 

prosperous T 

b Let th 
live better. 

c The R 
live better. 

2 Hunger 
a. The R 

care for •hou 

al governmen 

b. Return 
food and core 

3. Feor 
o. Returi 

conduct and 

b. Returi 
ore safe and 

4. Loneline 
a. The R 

fomi ly .and fr 

b. Returr 
who need yo1 

Figure 5 
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CAMPAIGN CONTROL SHEET 

~I be tailored to 
~YOP communi-
1 s wi 11 conform 

ltncy operations 
support to RTG 

the Volunteer 
Changwot Sok-· 
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Related E nv1ronmentol 

Improvement Programs 

1'!i'!iOf1sfoction--ARD teams tour oreo 

urog1ng ~ener ogr1cuhure through 
d1vers1f1cot1on and ''second plont­
r1ce ARD shows people how to 

brHer through improved agriculture 
L1overnment cooperot1on PAT per­

~I tour area d1'!itr1buhng hybrid rice 

r9etoble seeds PAT .-et1nor1ons 

ulote local cot11e and livestock. 

and other adult education programs 
new skills to villagers 

unger··ARD ond PAT personnel 
nstrote new method.L for 1n,reosed 
ulturol yields L 1vestock 1 s m­

ated against disease 

eor--CT must learn that the 1n-
ncy is nor a deadend rood for them. 

~TG, which considers them m1s-

d c1t11ens instead of communist 

nals will welcome !hem back into 
cef~I. progressive society. Th"y 

lecure from CT reprisals. 

lonel1ness· lsolat 1on--Amnesty ond 
1>d1tat1on Centers allow the re-
• to live wi!h his wife ond fomily. 
~ehobil1tot1on, he will return to a 

ltful village life. 

7 

Themes to 
Affect Change 

1. D1ssotisfoct1on 
a. Live better in a peacefu~ 

prosperous Thai lond. 

b Le! !he RTG show you how to 
live better. 

c. The RTG will show you how to 
I 1 ve better. 

2 Hunger 
a The RTG promises food and 

core for •hose who return to the notion· 
al government. 

b. Return to the RTG and receive 
food and core. 

3. Feor 
a. Return to RTG and receive safe 

conduct and good treatment. 

b. Return to the RTG, where you 
ore safe and unafraid. 

4. Loneliness-Isolation 
a. The RTG will reunite you with 

fomily .ond friends. 

b. Return home to your fC1111ilies 
who need you. 

Figure S 
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Campaign 
/Aed io-lntens ity-T iming 

Leaflet (Safe Conduct Pass). Drop Safe Conduct 
Pass throughout Changwat, especially in areas of 
known CT concentration. Use themes 3a and 3b. 
of column 7. One drop per area should be enough; 
intensify ii you decide another drop is needed. Co­
ordinate drop with RT AF, Don Muong, Bangkok. 
Leaflets to be produced by RTA Propaganda Pit., 
Bongkok. Personnel from this unit will be used 
during drop. The following resources listed in col -
umn 4, Target Selection Worksheet, con distribute 
Sole Conduct Passes in the Chongwot. (Use column 
4 of the Target Selection Worksheet). MAVU teams 
I, 2, 3; CP'~ teams 4, 5, 6; units from Detachment 
V-C RTA; RTA Special Forces teams I, 2, 3; SOC 

'teams 211, 212. 

Leaflet (lonliness and lsolotion) Use !hemes 4a 
and 4b of Col. 7. Resources are same as those used 
for Safe Conduct Poss. 

9 

lmplementot1on 

Safe Conduct Pa" " f'"' leaf­
let to be distrib.,ted. D"tribu!e 
only after all re~ources l1~ted.1n 
column 4, Target Selection Work 
sheet, hove been notified of Am· 

nesty/Rehab1I1tat1on Progr<1m 

f)istribute two weeks offer C)ufe 

Conduct PoH. 
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()Ii ject iv• 

To persuade the CT jungle 
soldier in Changwot Sak­
han Nolchorn to return to the 
RTG 

CAMPAIGN C 

1. Policy Guidance: a) Local PSYOP will conform lo national policy guides, but will be tailored to 
local conditions. bl Vietnamese are not a PSYOP target. c) There will be no PSYOP communi­
cations in the Chinese language. d) Amnesty programs implemented at local levels will conform 
to national policy. 

2. 14ossion a) Ta provide PSYOP support to Second Royal Thai Army counterinsurgency operations 
and civic action programs in Changwat Sakhon Nakhorn. b) To provide PSYOP support ta RTG 
elements in their suppression operations ond development programs, to include the Volunteer 
Health Service, Peoples Action Teams and Volunteer Defense Corps projects in Changwat Sak-· 
hon Nakhorn. 

3. Specific Target. Jungle soldier CTs in Changw<*Sakhan Nakhorn. 

Primary Conditions/ 
Attitudes of T orget 

4. Loneliness-lsolation--Most 
Cl live in isolated areas away 
from their friends and families 
for long periods of time. They 
con never stay at their homes 
for mor than a short time. 

5. Broken Promises--Promises 
made to CT at recruitment hove 
not been kept. Many CT now 
realize they hove been"dupped". 
Although recruitment promises 
have not been honored, CT sti II 
wont a better life, as they did 
before joining the insurgency. 

6. Sickness--Because of lock 
of medicines and medical sup­
plies, jungle soldiers know they 
ore helpless in case of illne.ss. 
If seriously ill, the jungle sol­
dier knows he will probably be 
left to die. 

5 

Chonges in T-orget Neec1ec1 
To Obtoin Objective 

5. Broken Promises--RTG propa­
ganda should convince CT that 
the RTG will help them build a 
·better life. Emphasize that CT 
recruiters hove I ied to recruits. 

6. Sickness--Propogondo has 
good chance of success if it 
can convince CT they will re­
ceive medicine and treatment 
upon their return to the RTG 

6 

Relotecl Environmental 
Improvement Programs 

5. Broken Promises--ARD teams 
teach new skills and trades to vii· 
lagers ond CT returnees. CT re· 
turnees ore educated and trained 
to assume o responsible, secure 
and prosperous life in a peaceful, 
progressive society. 

6. Sickness·-~.4obile medical teaftls 
promote better health and demon· 
strot• RTG' s concern for the people. 

NC'TE: Psychologically exploit 
above environmental improvement 
programs to convince population thot 
RTG is concerned about their -1-
fore. 

5. Brokt 
a. T 

Return lo 

b. R 
learn ne 

c. y 
can you 

6. Sick1 
a. T 

sicknes1 

Figure 5a 
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CAMPAIGN CONTROL SHEET 

~twill be tailored to 
no PSYOP communi­
levels will conform 

•surgency operations 
l'Qp support to RTG 
!elude the Volunteer 
•• in Changwat Sok--

6 

Related Environmental 
Improvement Programs 

S. Broken Promises--ARD teams 
teach new skills and trades to vil­
lagers and CT returnees. CT re­
turnees are educated and trained 
to assume a responsible, secure 
and prosperous life in a peaceful, 
progressive society. 

6. Sickness·-•-•obile medical tea111s 
promote better health and demon­
strat• RTG' s concern for the people. 

NCTE: Psychologically e119loit 
above environmental improvement 
P'ograms to convince papulation that 
RTG is concerned abaut their -1-
fare. 

7 

Themes to 
Affect Change 

5. Broken Promises 
a. The RTG tells the truth-­

Return to a better I ife. 

b. Return to the RTG and 
learn new skills. 

c. Your CT leaders lied once, 
can you trust them now? 

6. Sickness 
a. The RTG will treat yaur 

sickness and reslore your health. 

Figure Sa 
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Campaign 
Media-Intensity-Timing 

Leaflet (Broken Promises) 
Use themes Sa, Sb, and Sc of column 7. Use 
same re-sources used for Safe Conduct Pass. 

Leaflet (Sickness) 
. Use theme• 60 of column 7. Use 
resources Ii sted for Safe Conduct Pass. 

Radio News Broadcast: SOKW transmitter-­
Sakhal Nakhorn. Twice daily at 0600 and 
1200 haurs, to vary with seasonal time ad­
justment; rice planting, etc. Broadcast NE 
dialect. Present some news in Mohlam. Use 
themes 3a and 3b. Broadcast on Friday, Sat­
urday, Sunday, Wednesday. News broadcast· 
for 15 minutes each period. After news fire­
sent lS minutes of commentary. 

9 

lmplementatian 

Disseminate twa we-eks after Safe 
Conduct Pass. 

Disseminate two we-eks after Safe 
Conduct Pass • 

Begin after Safe Conduct pass has 
been distributed. Use themes Sa, 
Sb, Sc, first w .. k. T wa weeks 
later integrate themes la, lb, le, 
4a, 4b, 6a. 



Jo 

Objective 

CAMPAIGN C 

1. Policy Guidance: a) Local PSYOP will conform to nationol policy guides, but will be tailored to 
local conditions. bl Vietnamese are not a PSYOP target. cl There will be no PSYOP communi­
cotions in the Chinese language. d) Amnesty programs implemented at local levels will conform 
to national policy. 

2. 14ission: a) To provide PSYOP support to Second Royal Thoi Army counterinsurgency operations 
and civic action programs in Changwat Sakhon Nakhorn. bl To provide PSYOP support to RTG 
elements in their suppression operations and development programs, to include the Volunteer 
Health Service, Peoples Action Teams and Volunteer Defense Corps projects in Changwat Sak-· 
hon Nakhorn. 

3. Specific Target: Jungle soldier CT s in Changw~Sakhon Nakharn. 

4 

Primary Conditions/ 
Attitudes of Target 

s 

Changes in Target Needed 
To Obtain Objective 

6 

Related Envi[onmental 
Improvement Programs 

Figure Sb 

1 
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CAMPAIGN CONTROL SHEET 

lut will be tailored to 
no PSYOP communi­
h levels will conform 

l1Surgency operations 
IYOP support to RTG 
~lude the Volunteer 
ts in Changwat Sak-· 

6 

Related Envir.onmental 
Improvement Programs 

Figure 5b 

7 

Themes to 
Affect Change 

8 

Campaign 
Media-Intensity-Timing 

Loudspeaker Missions:' Run loudspeaker missions 
are in areas "pinpoi'Tlted" by current intelligence. 
Use themes under column 7 that are applicable to 
the situation. If current intelligence indicates a CT 
band in a specific area is desperate for food, use 
themes 2a and 2b. Timeliness is very important. Run 
mission as sonn as possible after vulnerability is 
determined. L!se CP!~ teams 4, 5, 6, with attached 
MAVU teams 1, 2, 3, for vehicular, water craft and 
backpack borne speaker systems. If aerial loudspea­
ker miss ion is planned, coordin.ate with RT AF, Don 
~~uang Airport, Bangkok. RTA PSYOP Company will 
furnish personnel for live speaker missions, or tapes 
and technical assistance for delayed programming. 

9 

Implementation 

Implement after Safe Conduct Pass 
has been disseminated. Continue 
missions as long as vulnerabilities 
can be exploited. 


